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$ shoe merchants are planning en- 

larged departments in which to feature 
Z| ory merchandise when the war is 
rer. These items mean many an extra 
and much good will from cus- 


s who feel that they can obtain 
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pplete accessory wardrobes in your 

If you are one of thé hundreds 
are planning to meet increasingly 
petitive conditions by placing more 
hasis on this department, you'll want 
} turn to pages 46 and 47, where you'll 
d “What About Postwar Accessories?” 
study of what you can expect to see in 
p accessory markets—and an analysis 
how you can promote them most ef- 
tively. 
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ORLD WAR II left a trail of devasta- 
» and chaos in a Europe torn physi- 
tally and spiritually by the most exten- 
sive conflict in history. Nevertheless, 
thoe people in the torn-up countries have 
thown great ingenuity in adapting their 
operations to meet present conditions. 
Whether you are a shoe manufacturer, 
retailer, tanner or member of an allied 
trade, you'll be interested in reading 
“Shoe Industry’s Outlook in Europe” on 
pages 50 and 51. It’s an analysis of the 
shoe industry—-as it appears at pres- 








» = ent and its outlook for the future—in 
4 Sweden, Russia, France and Britain. It’s 
trl timely reading which will open a vista 


of what may be expected in more than 
oe industry in Europe in the years just 
ahead. 

‘ * 


Wir an industry concentrating on 
spreading production evenly over the 
year, many retailers will find it helpful 
to learn how to plan their promotions to 
woid seasonal peaks and valleys. “Slip- 
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pers... Twelve Months a Year” on page 
me 52 gives the shoe merchant an idea of 
how to spread his demand for these items 
er a greater period of time, coinciding 
isco with the attempts of his resources to do 
sethods the same thing with production. 
en's 
ers. oe =-< 


post hionc with thoughts of postwar, many 


store. Retailers must look forward to a 
period when merchandise will be easier 
to get and customers won’t accept the 
Wartime “take it or leave it” attitude. 
“Shoe Salesmanship Is On the Way 

” on pages 48 and 49, is a study of 
the subject which you'll find interesting 
and worthwhile. 
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56% 0° 7” DEALERS EVERYWHERE 


ST. LOUIS, Aug. 15.—You are beginning to 
think about your operation after rationing—its 
prospects, limitations, etc. 

Because of inflated war time volume, many 
have neglected PROFIT thinking. Do not con- 
fuse PROFIT and MARK-UP in style footwear. 
Do not even compare them. A long mark-up in 
the beginning does not assure more profit. More 
often than you realize the reverse is true. 

MARK-UP cannot be determined from the 
first sale out of a case of shoes. It can only be 
determined after the sale of the last pair out 
of that same case. 

PROFIT on a line is not merely the amount 
of money earned from the sale of a pair of shoes. 
REAL profit is made only after that customer 
returns and buys the second pair of the same 
brand. Let us call this GOOD-WILL—in action. 

Through the years we have claimed that 
MODE ART footwear earned more profit for 
our customers. MORE SHOE FOR LESS 
MONEY minimizes mark-downs; it, of course, 
encourages larger mark-up and quick sales to 
the last pair. Because MODE ART shoes com- 
petely satisfy, they bring customers back again 
and again. They CREATE good-will. 

A chart has been prepared for the use of 
MODE ART franchise holders, to determine the 
advantages of one line over another at the same 
retail price; of one pattern in a line over an- 
other; a comparison of profits in an entire de- 
partment regardless of price ranges, etc. 

It is logical to plan your future operation on 
the lines that are most profitable to you. The 
return of competitive buying and selling will 
cause all to seek the most profitable line at each 
retail price range, to better serve their cus- 
tomers. 

Only you can determine these things for your 
store, in your own office and from simple fig- 
ures now on your stock sheets. 

If you would like a set of our charts to make 
comparisons within your own department, we 
will be pleased to send them to you—no obliga- 
tion, of course. 


” 
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Voice of the thade 


TRAVELING THE WORLD by air 
has become a commonplace during 
these war years, but ahead of us is 
the limitless vista of greater oppor- 
tunities of service during the peace 
years to come. 

C. R. Roberts, supervisor in New 
York for the Freeman Shoe Cor- 
poration of Beloit, Wisconsin, tells 





Gy 


us that while-a lot of manufacturers 
and department stores are talking 
about their post-war plans and the 
effectiveness of air travel, the Free- 
man Shoe Corporation has 
“scooped” them all. They have pur- 
chased a five-passenger Cessna 
plane, No. UC 78, which is being 
redecorated. As soon as it is made 
ready, it will be put into instant use 
for complete air-coverage of their 
sales distribution net work through- 
out the United States. This high- 
powered plane will enable the com- 
pany officials to cover.the distribu- 
tion areas with speed and greater 
usefulness. 

The plane will be piloted by Hal 
E. Householder, a company official, 
who spent four and a half years as 
Squadron Commander at Georgia 
Aero-Tech, Augusta, Georgia, giv- 
ing basic flight instruction to Army 
Air Force Cadets. 

* Ox 2 
JESSE L,,PATTON of Patton & 
Hall, Schenectady, New York, says: 


“The retail shoe business is ex- 
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periencing a very trying year and it 
would appear that it is wise to take 
our quotas, hoping that they will be 
shipped somewhere near the time 
promised—in order to keep our 
volume on a shrinking inventory. 
“The extra labor in balancing 
our stamp account and keeping our 
clientele pleased, needs constant at- 
tention. 
honorable, law-abiding trade and re- 
tailers are urged to keep their rec- 
ords carefully—ready for govern- 
ment inspection at any and all 


times.” 
eee 


JEROME ALTSCHUL of Julius Alt- 
schul, Inc., Brooklyn, New York, 
says: 

“There has been considerable dis- 
cussion recently in shoe trade cir- 
cles regarding the best manner of 
terminating the present shoe ration- 
ing program. A sudden termination 





would bring about a very chaotic 
condition in our trade; whereas an 
orderly easing off, based on a pro- 
gram of issuing more and more 
shoe coupons, as the supply of mer- 
chandise increases, would work out 
with a minimum dislocation to all 


concerned.” 


THE SOLE LEATHER BUREAU 
of the Tanners’ Council of America, 
in discussing the present and pros- 
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The shoe business is an. 
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pective leather and shoe situation in 
the U. S. A., says: 

“With cutbacks in Army pur- 
chases, the question of shoe ration- 
ing is now the subject of intense 
discussion by WPB, OPA, and trade 
representations. While the armed 
forces were taking the bulk of sole 
leather produced in this country, 


HELP 
| WANTED 


there was no chance of increasing 
the number of shoe stamps issued 
to the public. But with supplies for 
civilians greatly increased, attention 
is now being given to the prospect 
of more stamps and even to elimi- 
nating shoe rationing completely in 
the not too distant future. 

“For the first time in three years 
sole and upper leather supplies are 
not the major problem for some 
manufacturers. Manpower in shoe 
factories is probably a more impor- 
tant obstacle to greater production. 
When rationing was started in 1943 
stamps were released at the rate of 
three pairs per person annually. By 
1944 the ration had been cut down 
below three pairs, and in 1945 offi- 
cial plans were based on one and 
one-half pairs per year; but this 
rate can now be swiftly increased. 
' “Three difficulties in connection 
with changes in shoe rationing are 
expected and are being discussed by 
Government officials. First, retailers’ 
stocks throughout the country are 
greatly reduced. It is estimated that 
the nation’s inventory.of ration-type 
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shoes is only 150 million pairs, in 
comparison with more than 270 
million pairs in 1943. Second, con- 
sumer’s reaction to the elimination 
of rationing may bring about a rush 
to fill long deferred needs. Third, 


retailers and - wholesalers have 
stocks of non-ration footwear of 
composition materials which will not 
be wanted when staple shoes can be 
had. These branches of the indus- 
try may urge that some protection 
be given them against costly inven- 
tory losses and markdowns.” 





THERE WILL ALWAYS BE 
SHOES 





—tThe - automobile replaced the 

rawn vehicle. 

—It's possible to imagine something 
—e the place of the automo- 

_ bile. 

—Electricity replaced the oil lamp. 
—t's possible to imagine something 
taking the place of electricity. 
—But shoes didn't take the place 
of anything; and it isn't conceiv- 
able that anything will ever take 

the place of shoes. 

—Shoes have been, are, and always 
will be. 

—A few reliefs on price, produc- 
tion, manpower and materials put 
into effect right now would make 
this shoe business of ours just 
about ideal. 


President 





A PROMINENT BOSTON shoe 
wholesaler views with anxiety the 
approach of the end of rationing 
and further cutbacks in the pro- 
curement programs of Army, Navy 
and Lend-Lease. He says: “It is well 
known that shoe manufacturers 
whose production has been partly 
for the government and partly for 
civilians have been offsetting losses 
on the latter by profits on the 
former. If government buying 
stops and price controls remain, a 
lot of manufacturers will either have 


“4 


to manufacture at a loss or, if relief 
is secured, pass the increase on to 
the wholesaler or retailer—who, in 
turn, will have no such relief. 

“On the opposite side of the pic- 
ture, however, is the practical cer- 








tainty that if price controls are 
dropped suddenly, there will be a 
period of inflation which I, for one, 
do not want to see. There is meat 
in the suggestion that price controls 
be relinquished gradually and it 
might not be a bad idea to do it 
by taking one price line at a time, 
beginning with the lowest and end- 
ing with the top grades.” 
* * . 


LT. COL. JOHN G. LLEWELLYN, 
well known to shoemen throughout 
the country, gives us his impression 
of the shoe picture as he sees it 
from his vantage point in Rheims, 
France: 

“For over six months I have been 
stationed here, in charge of foot- 
wear. The vdlunie of business han- 
dled is unbelievable. For example, 
in one warehouse, at one time, there 
was stored over a half million pairs 
of service shoes, all the same style, 
in sizes 5 fo 12, widths A to EE— 
all in one room... . 

“I window shop the shoe stores 
at every opportunity. Leather soles 


on shoes are almost non-existent, 
The lasts used on women’s shoes al} 
look as if they were made before 
the war. The ‘wood’ that should 
have been used to make new lasts 
is evidently being used for soles, as 
ration points are not required for 
shoes with fabric uppers and wood. 
en soles. Sling pumps with wooden 
soles seem to predominate. There 


seems to be some calfskin for up- 
pers, though I have not seen any 
new shoes made of kidskin. The 
sole situation is easily summed up— 








leather soles on men’s work shoes; 
synthetic rubber composition soles 
on men’s dress shoes and children’s 
shoes and wooden soles on women’s, 
misses’ and boys’ shoes.” 


THE National Federation of Sales 
Executives points out in its Wash- 
ington Marketing Letter that “first 
(civilian) goods coming into the 
market will not always show im- 
provements in quality. Companies 
still must skimp on various materi- 
als; getting price ceilings commen- 
surate with contemplated improve- 
ments will entail red-tape; the FTC 
is on the hunt for false advertising 
claims covering new or improved 
products. 

















“Look—she finally got the child a pair of shoes." 
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What Price Freedom? 


AUGUST is a month in which millions of fortunate 


‘people will steal away from business to go fishing or 


spend a few days resting up at some shore or mountain 
resort, where they can rebuild their energies and get in 
better, shape for the strains and stresses of the year 
ahead. Travel restrictions this year tend to put a 
crimp in the vacation plans of some, but there are still 
many forms of recreation that are available. After all, 


- the most beneficial thing about any vacation is the escape 


it affords from the drudgery of daily routine, and the 
mental stimulation that comes from seeing new scenes 
and people, and from letting one’s mind roam freely 


_ over new fields of thought. There’s no regulation that 


we know of against that kind of travel. 

And so in‘ furtherance of the idea of getting away 
from it all, it may be timely to forget about the shoe 
business, as such, for one issue, so far as this page is 
concerned, and write about something more or less irrel- 
evant. Most people are interested in politics, for ex- 
ample, and here in New York we have a mighty interest- 
ing municipal campaign right now in the making. No 
doubt it has its counterpart in many local communities, 
great and small, the country over. It’s more or less the 
old issue of municipal reform that’s being fought out in 
a new atmosphere, complicated and confused with other 
elements, many of which are concerned with the war and 
its anticipated aftermath. 

This business of making city government more honest 
and efficient dates back to the first decade of this century, 
when “muck-raking magazines” began to expose the 
corruption that existed in American municipalities and 
point to the need of drastic change. The result was a 
series of municipal reform movements, culminating in 
city managers, commission forms of government, and 
drastic overturns of many existing municipal machines, 
including Tammany Hall. Out of it all, so far as New 
York City was concerned, there eventually emerged the 
so-called Fusion movement and the colorful figure of 
Fiorello H. LaGuardia. 

Most of our readers will recall some of the bitter 
battles waged in the course of this revolution in Ameri- 
can city politics. Many of you can remember the classic 
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arguments used by the reformers to put over their pro- 
gram. City government in the United States was a dis- 
grace to the nation, it was claimed, and had to be 
reformed. Nowhere in the world did such corruption 
exist. It must not be permitted to continue because city 
government was vitally important, even more so in 
many respects than state government, or even the Fed- 
eral government itself. So the argument ran. 

And then, to emphasize how important city govern- 
ment really was, the campaign speakers used to use this 
final clincher: “Except for the daily visit of the postman, 
the average American citizen never, or hardly ever, 
comes in contact with the Federal government in all his 
lifetime, from the cradle to the grave.” And that state- 
ment, amazing as it sounds to us today, came mighty 
close to being true. For that was back in the happy days 
when we didn’t even have income taxes, or when only 


the rich people paid them. 


THINK how different everything is today. 

Nowadays, when you get up in the morning, one of 
Uncle Sam’s Federal agencies decides whether you shall 
awaken by the alarm clock route, or by letting nature 
take its course. A Federal agency decides what kind of 
shirt you have to put on, and you're lucky if Uncle Sam 
lets you put on any shorts at all. He prescribes what 
your shoes shall be made of and how they shall be 
styled. The government decides by the point system 
what kind of fruit juice you drink at breakfast. You have 
to ask Uncle Sam whether you can drive your car to 
business or take your chances on the trolley, bus or sub- 
way. When you get there you do most of your day’s 
work with Old Mr. Whiskers jogging your elbow. He 
tells you what you can buy, determines the cost of your 
merchandise, fixes the prices at which you must sell. He 
sets a limit on your salary and on the wages you can 
pay your help. He regulates the.operations of your busi- 
ness’ in details too numerous to mention. And if, 
after all of that; you can manage to show a profit, he 
cuts himself in rather generously for his share first. You 
can have what’s left. 

[TURN TO PAGE 68, PLEASE] 
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Left: Crushed capeskin in pouchy 
top handle bag from Krowe. An. 
other softly tailored bag in smooth 
capeskin with double top handle and 
lucite clasp from Chic. Genuine 
lizard box bag, compact but roomy, 
from Friedman & Shanbron. Un. 
usual thumb design and hand-sewing 
distingushes tailored double-woven 
cotton Wear Right gloves from 
Wimelbacher & Rice. Soft tailoring 
makes correct co-ordination with two 
softly tailored bags. Genuine Lizard 
low heel stepin, simplicity of design 
suitable for co-ordination with lizard 
bag; a Matrix shoe from E. P. Reed. 


Below. Top: Combination suede with 
Rajah Lizard, lucite pull, from West- 
erman & Rosenberg’s Wesley line. 
Capeskin - trimmed broadcloth bag 
fram Virginia Art Goods. “Tambou- 
rin” faille bag, simulated tortoise 
shell frame, a Whitmo Fashion from 
Morris White. Shoes. Left: Spectator 
sling, suede with smooth leather for 
leather-trimmed bags in suede, broad- 
cloth or felt; a Rhythm Step from 
Johnson, Stephens & Shinkle. Right: 
For co-ordination with faille or gab- 
ardine bags, gabardine shoe with 
perforations and nailheads, a Made- 
moiselle from Carlisle. 


WHAT ABOUT POST-WAR 


Are You Doing Some Aggressive Thinking about the Style Co-ordination 
Job That You Can...and Should Do... When Peace Is Established? 


Two aspects of the accessory situation claim our 
attention today —the problems of the immediate 
present and plans for the post-war future. As the 
day of unlimited merchandise and keen competition 
comes nearer, the independent shoe retailer will 
need to have a definite program of accessory mer- 
chandising if he is to keep in step with the times. 
Several factors are responsible for the fact that 
today so many forward-looking independent shoe 
retailers are planning greater emphasis on accessory 
departments and well-planned style coordination. 
One is the strong trend in that direction which 
started before the war when a few leading style- 
minded merchants had aiready established a repu- 
tation for their accessory departments. These have 
been further developed during the war. Others have 
followed their lead, driven on by the need to have 
additional merchandise to supplement lowered 
stocks of shoes. In the years following the war, 
when style is slated to play an even bigger part in 
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Right: Four accessories designed to 
co-ordinate with this I. Miller peplum 
sling pump in black suede with nail- 
head trim. Top bag in suede-like 
fabric from Em-Kay. Second bag in 
black suede from Pichel. Glove in 
sueded rayon from Meyers Make. 
Black suede belt from Slote & Klein. 
Notice careful co-ordination in the 
same or similar looking materials, 
peplum motif and nailhead trimming. 


Below: Accessories for ‘teen-agers. 
Top left: Soft capeskin with feminine 
frill from Belt Modes. Lower left: 
“Campus Case” shown here in felt 
with red initial from Virginia Art 
Goods. Right: The “Swag-a-Bout” 
shoulder strap bag shown here in 
rayon clan plaid, predominantly red 
and black, from Chernack. The two 
fabric bags good co-ordination ac- 
cents with the youthful side lace gore 
stepin with angle toe in black sueded 
leather piped in red, a Sportster by 
Sandler of Boston. 


ACCESSORIES? 


Right Now Far-Sighted Shoe Merchants Are Laying 
their Plans for Enlarged Accessory Departments. 
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merchandising, the shoe retailer who can 
sell Mrs. and Miss Consumer a handbag 
well-styled to go with her shoes, and per- 
haps gloves and a belt as well, is going to 
be able to meet, not only the competition of 
other shoe stores, but the competition of 
shoe departments in department stores 
where accessories will also be sold in their 
style relation to shoes. 

So much for the importance of accessories 
in the post-war store. Now, what about the 
situation in the accessory markets for the 
coming Fall season? In two of these mar- 
kets, handbags and gloves, we have to re- 
port that the situation is “tough” and is 
expected to continue so for some time to 
come. Handbag manufacturers are limited 
in leathers to capeskin and small supplies 
of goat and reptiles. One improvement is 
apparent in current lines: capeskins have 
been crushed and grained to give them a 
tougher finish and more surface interest. 
Especially satisfactory is the “pin grain on 
cape.” Fabrics, which might have been the 
answer to the leather shortage, are also hard 
to get. However, felt, some faille and gabar- 

[TURN TO PAGE 62, PLEASE] 
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In presenting a shoe for the male 
customer’s inspection, hold it so 
that toe points toward him. 


SHOE SALESMANSHIP Is 


Qn the Way Back 


THE current seller’s market has not been decreed for all 
eternity. Some day it’s going to end; and we will then have 
to return to the good old art of selling—using intelligent 
methods to move merchandise instead of wrapping it up 
and tossing it across the counter. When that time comes, 
there will have to be a sudden revival, among other things, 
of the art of sizing up people as they enter the store and 
saunter toward the nearest seat. 

Right off the bat you are apt to find yourself thrown off 
your guard, for instance, by the type of customer who, while 
vociferously determined to buy a pair of shoes—any kind 
will do—is, in reality, a mountain of sales resistance. It 
is then up to you to think fast and decide quickly what 
type of shoe will make the surest appeal no matter what 
the customer has said. 

Moral No. 1 is that a great many persons have an aver- 
sion to laying themselves open to sales effort. Because they 
are susceptible to a sales presentation and, therefore, are 
afraid of being sold—they often give the impression of 
being an easy sale. The reverse side of the picture is 
brighter for, once having sold a customer of this type, that 
customer, admiring your tact and perseverance, becomes 
yours forever. 

Don’t be in a hurry to get rid of the hard customer in 
order to grab a new one for then you will have to start all 
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When about to serve a customer, remove only one 
shoe from carton, leaving the carton partly pulled out. 
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Try on one shoe for fit. Do not 
put on and lace the second until 
sale is completed. 





Women like to 
examine shoes more closely—even to handle them. 


Don’t present shoes in this way. 


over again and will have lost all the effort already expended. 
Hard customers can and ARE being sold. They are wear- 
mg shoes and someone is selling them—why not you? 

As I see it, here are the vital requisites of a good sales 
presentation: 
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When Rationing Ends and More Shoes 
Become Available the Fine Art of 
Selling Will Return to the Shoe Store. 
And as Customers Become More Dis- 
criminating You'll Need Better Sales- 


men to Continue to Sell Them. 


by PATRICK A. MORGAN 


Be pleasant under all circumstances. Don’t get intimate 
but let your smile indicate a pleasant nature. 

Be dignified. After all, you are rendering a professional 
service and should conduct yourself in a manner which 
will command respect. 

Be diplomatic. Don’t contradict statements made by a 
customer, Instead, get around them by approaching the 
subject from a new angle. 

Be pleasingly persistent. Don’t take the first “no” for 
an answer. Smile and come back with a new presentation. 
If necessary, cover the same ground twice or three times. 

Ask questions that require a “yes” answer. 

Don’t give up until the customer has said “no 
times. 
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A good idea of prevail. 
ing footwear fashions in 
the Soviet Union may be 
had from this assortment 
of footwear currently be- 
ing produced in the Paris 
Commune Shoe Factory, 
Moscow. Included are 
boots for the Red Army 
and shoes for men, 
women and_ children. 









Shoe Industry's Outlook in Europe 


A Broadly-Outlined Picture of What Has 
Happened During the War Years and 
What May Be Expected to Happen. 


As at least some semblance of order 
and of revived or reconverted indus- 
trial activity begins to appear in Eu- 
rope, Boot anp Soe Recorper has 
received from various sources informa- 
tion from which we are able to piece 
together what seems to be an accu- 
rate picture of the shoe industry in 
England, France, Russia and Sweden 
—what is being accomplished now 
and what the future may reasonably 
be expected to have in store. 
Representatives of the British Board 
of Trade, recently in this country, 
admitted frankly that they cannot 
compete in the markets of the world 
with American mass production tech- 
niques, particularly those used in 
heavy industry. They have elected, 
therefore, to concentrate on the vol- 
ume production of consumer mer- 
chandise which, in the terminology 
used in that country, means footwear, 
clothing, domestic and yard goods. 
These will be for export—produc- 
tion over and above that needed to 
take care of domestic wants. In 


quality, materials, manufacturing 
methods used and in price, they will 
meet the demands of the markets they 
hope to capture. Already, through 
the commercial attaches of British 
consulates and through special trade 
emissaries, the ground-work is being 
laid. They are exceedingly frank in 
saying that they hope the United 
States will allow them at least a par- 
tially free hand since otherwise their 
consumer industries cannot live. In 
terms of the industry in this country, 
therefore, this means simply that 
men’s English shoes will be with us 
again, this time, perhaps, in larger 
quantities than before the war. They 
will be the sturdy, durable, English- 
styled brogues and custom types with 
which the trade is familiar, since 
these are the only types which can 
hope to compete successfully with 
American-made footwear. Imports of 
women’s shoes made in England are 
not expected to pose a serious prob- 
lem. 

Designers of French shoes for 








women, however, having shown them- 
selves skilled in the art of making 
attractive shoes from discarded mate- 
rials of several kinds, are apt to be 
the leading contenders in the use of 
new materials—those developed pri- 
marily for war use but re-adaptable, 
and those in process of introduction 
to the industry before they were swal- 
lowed up in the war effort. These 
efforts provide eloquent testimony of 
the present shortage of leathers in 
France. 

The French are acutely aware that 
the war has cost them, at least tem- 
porarily, the style leadership which 
they have had for at least three gen- 
erations. This they will not surrender 
without a fight as is evident from the 
fact that style shows already have 
been held in Paris, that news stories 
illustrated by photos taken in that 
center are appearing almost daily in 
the pages of the American press, that 
stylists from this country already have 
been abroad sizing up the situation 
and that fashion journals in this coun- 
try already have re-established offices 
in Paris. This adds up, not to cap- 
ture of the American market, which 
obviously is impossible, but to a lim- 
ited form of competition between 
French shoes and those in the higher 
price brackets made in the United 
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England: Openly Going After World Export Market 
in Order to Live . . . France: Attempting Come- 


Back as Fashion Center with New Materials .. . 
Russia: Mechanizing and Planning Introduction of 
Styleful Footwear . . . Sweden: Facing Attempt 
to Socialize Factories, Subsidize Consumption 


States. The status of the French shoe 
in this country probably will be about 
as it was prior to the war. 

Russia presents an interesting pic- 
ture. As already noted, the govern- 
ment-controlled shoe industry is not 
only planning further to mechanize 
and otherwise to modernize its pro- 
duction facilities, but also, at least in 
some factories, to produce high-style 
footwear—a decided novelty for 
women hitherto accustomed to a 
standard of values dominated by 
durability and not particularly con- 
cerned with beauty. Reports from two 
factories illustrate these points. 

The Paris Commune Shoe Factory 
in Moscow, one of the largest in the 
Soviet Union, has been improved con- 
tinuously, mechanization being the 
chief aim. Since the advent of the 
war, the plant has been working at 
top speed, and production records 
have been made by a skeleton staff 
of old-time skilled workmen and su- 
pervisors, mostly wives of servicemen, 
working with young boys and girls 
who have left their studies to help out 
in the war effort. 


Illustrating part of the process by 
. which a new raw material — webbing 
from antiquated fire hose — is made 
into shoes by the ingenious French. 
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A saleswoman at Perugia’s, in the Paris Rue de la Paix, with some 


finished footwear made from 


The plant has consistently over-ful- 
filled its assigned quota. No small 
part of this is due to the manage- 
ment’s constant concern with the wel- 
fare and convenience of its workers, 
through the maintenance of nurseries, 
dining-rooms and a medical depart- 
ment, full equipped as a clinic. The 
plant employs and maintains a group 
of research engineers who are con- 
tinually experimenting with new and 
unusual raw materials. 

The Skorokhod Shoe Factory in 
Leningrad, another one of the large 
plants, has had a sixty-nine year his- 
tory of producing shoes for the Rus- 
sians. As far back as 1936, the plant 
had installed almost 4,000 shoemaking 
machines and 3,000 meters of con- 
veyor. By 1941, its Moscow plant had 
developed so many new and unusual 
styles that it held a fashion show, ex- 
hibiting such innovations as clear 
plastic heels and open toe and heel 
sandals on platforms. 

Neutral Sweden, with its economy 
tied to an ideology widely known as 
the “middle way”—half government 
ownership and half free enterprise— 
is poised on the verge of another so- 


fire hose and a piece of hose pipe. 


cial experiment unless shoe manufac- 
turers in that country can convince 
the government that the best interests 
of the people -will be served by main- 
taining the free enterprise status quo 
with something added—a guarantee 
of full-time empléyment at a living 
wage. 

The Swedish Riksdag has passed a 
resolution calling for an objective 
investigation of the shoe industry, 
taking into consideration the possibil- 
ity of partial or complete socializa- 
tion. Considerable debate preceded 
passage of the motion and an analysis 
of some of the comment reveals a 
striking similarity between the objec- 
tives of the government and the in- 
dustry in Sweden and those of the 
industry in the United States. 

The opponents asserted that the 
shoe industry and the Institute of 
Industrial Research are already en- 
gaged in investigating the problems 
confronting the shoe industry; that 
the shoe manufacturers have reached 
agreements, to be put into force this 
Autumn, whereby production can be 

[TURN TO PAGE 62, PLEASE] 


















SLIPPERS ... Twelve Months a Year 


A Practical Plan to Take Footwear of This Type 









Out of the Christmas-Gift Class and, by Changing 
Its Name and the Merchandising Methods Used in 


Promoting It, Transform It Into a Year-Round Item 


by HAROLD GESSNER., 








Vice-president, La Marquise Footwear, Inc. 





HAROLD GESSNER 


THE trouble with the slipper business is, first that the 
word “slipper” has become associated with footwear worn 
only in the bedroom or bathroom; and, second, that slip- 
per promotions in the stores of the nation have been con- 
fined almost exclusively to the Christmas season. In most 
stores, they are October, November and December sellers. 
During the remaining nine months, they draw a blank. 
We are talking about the period prior to February 7, 1943. 
Of course, slippers, along with everything else in the shoe 
department, have been active every day since rationing 
came in, but they didn’t sell because there was any good 
solid planning behind the slipper department. Slippers 
were carried along in the rush of expanded consumer buy- 
ing power engulfing a short commodity market. 

If we in the industry don’t want to go back to the sea- 
sonal doldrum of the thirties, it’s high time we do some- 






thing about it—take a step forward in our thinking and 
incorporate, at least in our post-war plans, some practical 
means of making slippers year-round sellers. 

The first move might well be to abandon the use of the 
word slipper, thus ridding ourselves automatically of the 
idea association built up over a period of many years. A 
logical substitute, one which, if adopted, would instantly 
broaden this type’s field of usefulness, is “Indoor Foot- 
wear.” The vista opened merely by making this change 
is intriguing, to say the least, since it gives the industry a 
wide-open opportunity to follow in the footsteps of dress 
shoes manufacturers and merchants who have been emi- 
nently successful in developing shoe consciousness and 
increasing sales by creating shoes for occasions. 

The next and most natural move would be to embrace 
the above-mentioned opportunity by designing and produc- 
ing types for all indoor-wear occasions—shoes light in 
weight which nevertheless give foot support—shoes, at 
least some of which may safely be worn out of doors for 
brief periods of time. Types might include the boudoir with 
its face lifted in some way; house shoes for wear while 
housework is being done; dressier styles for wear with in- 
door garments such as lounging pajamas; and scuffs de- 
signed to double in brass either for bedroom-bathroom 
wear or for wear at the beach or in travel. There are many 
available materials and there will be more later. 


In stores in which space is available, best results would 3 
be obtained most quickly if a separate department were to — 
be established—even, perhaps, with a separate staff—and 
certainly with its own promotional budget. Smaller stores, 
while perhaps unable to departmentalize, could and should 
promote these indoor footwear types as necessary acces- 
sories. Separate indoor displays such as those now devoted 
to hosiery and handbags could be used; separate spots in 
the windows should be provided; and advertising commen- 
surate with the hoped-for results should certainly be in- 
cluded in the plans of the merchant. 

All this is not enough, however, and the plan will surely 
fail unless a complete line is carried—not necessarily all 
the products of the same source, but, no matter what the 
source, all the types, for this is the essence of the plan. In 
no other way can the desired results be obtained. To do a 
half-job would merely be to return to pre-war days when no 
woman ever thought of buying slippers until she had worn 
out her old ones; when slippers were purely utilitarian; 
and when, as a direct consequence of this habit, nine times 
more shoes than slippers were bought in the retail stores 
of this country. 
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Conflicts within government agencies are not new to the Washington 
scene, nor is the frantic scramble for self-perpetuation in agencies that have 
outlived their usefulness. The latest of these conflicts lies within the War 
Production Board. On the one hand is WPB Chairman Krug who has laid down a “ 
policy of removing practically all controls as Swiftly as possible, permitting 
industry to find its own way back to peacetime levels; the granting of no 
civilian priorities; and in general no attempt to "wet nurse" the civilian 
economy. This is in the tradition of things American and it is the way the shoe 
industry wants the transition period managed, clearly evidenced by the unanimous 
approval gi given by the shoe industry advisory committees to the suggestion of 
Lawrence Sheppard, WPB's Leather and Shoe Chief, that all of M-217 be dropped 
except paragraph (i), which sets up the production quotas. 

~ On the other side of .this conflict is one of Mr. Krug' s subordinates, 
W. Y. Elliott, vice-chairman of WPB for the Office of Civilian Requirements. 
Speaking before the Senate Small Business Committee recently, Dr. Elliott advo- 
cated the retention of an agency which would have authority to act upon all 
reconversion problems, including materials and their relationship to employment 
and pricing. He deplored the fact that WPB has authority only to control and 
protect war production and war supporting industry, and may not move to reshape 
the fortunes of the industries which it has limited and controlled for the past 
four years. OCR's wartime mission was to see that the civilian populace did not 
want for essential commodities, and in a few instances this job has been well 
done. But it is OCR's contention that the civilian economy will continue to 
need such protection for an indefinite period. Last Fall Dr. Elliott publicly 
stated that OCR would serve as a "watchdog" over the civilian economy during the 
readjustment period. In fact, back in 1943, before Dr. Elliott took over, OCR 
officials were looking forward to continuing in power after the rest of WPB 
disappeared. Since making this statement, Dr. Elliott has resigned. His suc- 
cessor is A. C. C. Hill, Jr... Mr. Hill has not been in accord with some of Dr. 
Elliott's policies, and it is hoped that a change in OCR's attitude is forth- 
coming. During the past few weeks, Dr. Elliott's position had become almost 
untenable. 















































OCR has protected the civilian consumer by programming essential 
Civilian items at certain levels, which it was deemed necessary to maintain if 
civilian morale was not to suffer. Most of this programming has been based on 
highly theoretical figures, and could be continued for an indefinite period, 
even though production is sufficient to meet all civilian needs. This would be 
programming for programming's sake and retaining needless controls. As one OCR 
official put it: "What are we to do with all these:people if we stop progran-— 
ming?" 














In shoes and leather Frank Miller and the other industry men in OCR 
have done a magnificent job. Without their constant hammering the military 
agencies would never have been convinced of the necessity of maintaining ade- 
quate civilian shoe production in the face of heavy military demands. But these 
men are controlled by policy making officials, who are not as anxious to give up 
their government posts. in many instances, OCR officials have found themselves 
stymied, directly or indirectly, when proposing actions that would mean less 
control over industry. 

- OCR is important in the shoe picture because all actions affecting 
shoe production and rationing must clear through that agency. One of the most 
important actions OCR will have to pass on in the immediate future is the scrap- 
ping of all of M-217, except paragraph (i). Undoubtedly, OCR's action on this 
amendment will be an indication of that agency's [TURN TO PAGE 62, PLEASE] 
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CHICAGO STORES FEATURE 
COLLEGE MERCHANDISE 


TRADITIONALLY a slow month in 
shoe retailing, July proved no excep- 
tion this year with all retailers report- 
ing comparatively inactive business. 
Paradoxically, however, even the dull 
business exceeded last year’s figures 
in most stores and shops. With a new 
stamp available to the consumer on 
August 1, it was not surprising that 
the public held off its purchd®®® of 
footwear. 

With a large and effective - ad, 
Field’s announced the opening of 
their College Shop, this year heralded 
as “Campus Carrousel,” the section 
set up like a merry-go-round with the 
center platform (where the music 
usually emanates) arranged in tiers 
to hold a large variety of accessories. 
While no shoes are actually fitted in 
this shop the shoe department is rep- 
resented here with models, both on 
display and worn by the college 
“salesgirls” representative of various 
schools throughout the country. 

Having made a survey and taken 
a poll among college girls, thereby 
learning that the majority does not 
favor the flat-soled ballerina slipper. 
Mr. Campbell, buyer of the Young 
Moderns department, had specially 
made up for the college shop, low 
heeled shoes built on a ballerina last. 
These are in calf and in suede with 
faint folds around the rounded toe. 
the traditional drawstring cord to 
snug up the throat line, and a cov- 
ered 8/8 heel. These have been en- 
thusiastically received by college girls 
as a type combining the best features 
of several of their favorite shoes. 
Field’s “Flapjacks” — gypsy vamp 
pumps with 5/8 leather heels—are 


_ likewise represented here in black 


and brown suede. Other flats with 
4/8 heel are also frequently chosen 
by the school girl. 

Carson’s too, opened their College 
Shop at the end of July. 

Although there is still actually 
plenty of warm weather ahead, the 
sale of white footwear has dropped 
noticeably, more particularly among 
rationed types. Most customers are 
already seeking the calf and suede 
wanted for Fall wear. Suede is at a 
premium everywhere since it is on the 


scarce list, with many of the smaller 
outlets feeling the lack very percep- 
tibly. Black calf is another leather 
of the hard-to-get variety, and some 
shoe men make the comment that the 
great fashion emphasis which is be- 
ing placed upon black dresses and 
suits will doubtless create some cus- 
tomer dissatisfaction when the woman 
with a new black costume is unable 
to buy shoes to complement it. This, 
say these shoe men, reveals poor co- 
ordination on the part of fashion 
people, since inquiry in the shoe trade 
could have readily revealed the diffi- 
culties inherent in acquiring black 
calfskin footwear. 

Judging by the constantly recurring 
demand, shoe men state they believe 
sling backs will continue as one of the 
favorite shoe fashions this Winter. 
Women have become accustomed to 
the foot freedom which sandals, open 
toe and heels allow, and they believe 
they will continue to wear them re- 
gardless of weather conditions. 

> ie 


NEW YORK BUSINESS 
CONTINUES GOOD 


BUSINESS in all shoe departments 
is holding up well during the Summer 
doldrums. Play shoes continue to sell 
well in women’s departments, along 
with black suede which is being 
bought for wear now and into the 
Fall. Men’s departments continue to 
feel a shortage of merchandise. This 
is increasing, according to some re- 
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cigerette” say Marshall 
Field & Co., Chicago, Ill., about their 
dressy pump styles. 











tailers, as more men are mustered out 
of service. 

Representative merchants queried 
regarding the ending of rationing dur- 
ing the next few months, generally 
are agreed that it would result in 
clearing their shelves in three to four 
weeks with little prospect of re-stock- 
ing them immediately. As one buyer 
for a large chain put it, “I don’t see 
much leather around to increase pro- 
duction, if rationing were terminated 
soon.” Another buyer for a large de- 
partment store expressed the view 
that the problem should be attacked 
from the manufacturers’ point of view 
first. If they are unable to meet in- 
creased demands, the release of shoes 
from rationing could only cause difi- 
culties and increased problems for the 
retailer. One merchant, buyer for 
several departments in a store cater- 
ing to a volume trade, said, “You can 
lay bets that the end of rationing will 
not come in the next few months.” 
Several merchants expressed the view 
that the results of the inventory taken 
the end of July would largely deter- 
mine future government policy. 

The opening day for coupon No. 4 
did not show any marked increase in 
business. This was especially true in 
men’s stores and departments. In the 
women’s business some increase was 
noted here and there. The children’s 
departments did not have much in- 
crease either, but this was attributed 
to the fact that many families were 
away. In one of the largest children’s 
departments in this area, however, the 
buyer reported that mothers came in 
the two days preceding the release of 
this coupon to see whether or not they 
could spend the coupon in advance 
of the date. When they returned on 
the opening day they were interested 
in buying shoes for back to school. 

@,,;% @ 


BOSTON MERCHANTS CLEAR 
OUT UNRATIONED STOCKS 


THOUGH somewhat puzzled by the 
wording of an article in a, business 
paper intimating the approach of the 
end of shoe rationing, several Boston 
shoe stores have elected to play safe 
and are clearing their stocks of non- 
rationed footwear. One large depart- 
ment store recently advertised a sale 

[TURN TO PAGE 6], PLEASE] 
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of 1500 pairs, and a number of others 
have stepped up the amount of space 
devoted to that type of shoe in their 


newspaper advertising. Others, feel- 


ing that the announcement was mere 
gossip or, at least, decidedly prema- 
ture, have not yet taken any steps and 
may not do so when, as and if the 
oficial announcement is made, since 
their stocks of non-rationed shoes al- 
ready are low and they expect them 
to -be even lower by Labor Day. 

Still another group of merchants, 


_who had planned November promo- 


tions of casuals and play shoes, are 
perplexed since they figure that if the 
end of rationing were to coiacide with 
the promotions, they might be left 





holding the proverbial bag. They are 
wondering just how much the public 
knows or suspects. As late as July 30, 
no Boston newspaper had carried any 
intimation that there might be a 
change in the status of the rationing 
regulations. 

Cautious buying is the rule though 
sources of supply say plainly that, ra- 
tioning or no rationing, the quota sys- 
tem will continue to operate for some 
time to come. 

Retail business in rationed leather 
footwear showed a decrease in July 
as compared with the same month last 
year and, also, as compared with the 
previous month of June. This is 
ascribed to lack of stamps. This 
slackening of the pace of retailing, 
however, has been almost a Godsend 
to many merchants whose stocks are 
at low ebb with little chance of re- 
placing them any time in the near 
future. One merchant reports that he 
has to his credit in his ration banking 
account, 24% times as many stamps as 
he had this time last year. 

The demand in rationed shoes is 
for almost every type from high-style 
to low-heeled walking oxfords. The 
Autumn call for suedes has not yet 


- assumed large proportions, although 


one high-grade specialty store is al- 
ready showing them. 

In the family-type stores, the call is 
mostly for conservative types in brown 
and black, and sales are being lost 


daily because sizes are “shot.” 
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Imported skins of Brazilian alligator 
make shoes and handbags featured 
by Krupp & Tuffy, Houston, Texas. 





SAN FRANCISCO SALES 
AHEAD OF LAST YEAR 


SALES in San Francisco and North- 
ern California shoe stores are run- 
ning from ten to fifteen per cent ahead 
of the same period for last year. Busi- 
ness for July, however, is not holding 
up to the June record. Clearance 
sales under the OPA odd-lot release 
were successful in helping most shoe 
dealers to clear their shelves of odds 
and ends and short numbers. 

Sport shoes, whites and novelty 
shoes for Summer wear have been 
going well. Warm weather in North- 
ern California has caused a demand 
for novelty shoes in the non-rationed 
open, loose fitting styles. 

Most dealers report low stocks, and 
some say their shelves are only half 
filled, but this is expected to be 
remedied with the arrival of Fall 
styles and school shoes. 

San Francisco stores have been fea- 
turing novelty numbers and report 
good customer response, especially in 
the non-rationed numbers. Roos 
Brothers had an attractive display of 
a novelty, soft leather sandal with 
individual markings. _ Wallets and en- 


velope bags matched the shoes. The. 


Emporium featured an interesting win- 
dow of non-rationed black shoes, open 
models studded with gold metal nail- 





heads. Hale Bros. are pushing navy 
blue dress models, and emphasizing 
that “Navy Blue Goes With Many 
Colors In Your Wardrobe.” 

Frank Werner's is making an ap- 
peal to the male trade with men’s 
brown suede shoes, some in two-tone 
effects. For women they are showing 
reptile models with matching purses; 
also novelty non-rationed sandals in 
brown, green, red, black, and combi- 
nations of colors. 

Sommer & Kaufmann had the first 
showing of school shoes with a win- 
dow featuring numbers from their 
Co-ed Shop varying from white dress 
shoes to moccasins, and wooden shoe 
sandals of the Dutch type. The store’s 
Dixie Deb shop featured red sandals 
and pumps with hobnail trims. 

Dealers generally are hoping to se- 
cure larger stocks of merchandise dur- 
ing the coming months; many of them 
state that their sales have been lim- 
ited by small stocks and nothing in 
reserve with which to” fill their 
shelves. 


TUBE 


NON-RATIONED STYLES 
IN DEMAND IN ATLANTA 


MORE shoes, both rationed and non- 
rationed, are coming into shoe retail- 
ers’ hands this month than at this 
same time last year, according to At- 
lanta shoe dealers. And they have 
promises of an even greater increase 
in the next few months. 

In the in-between season, Summer 
non-rationed and Fall non-rationed 
shoes vied for top sales. Rationed 
shoe sales definitely fell off from last 
month’s sales, as customers began to 
hoard their lone ration stamp—previ- 
ous to the validation of the new stamp. 

Something new to Atlanta custom- 
ers is the large stock of gabardine 
non-rationed models that has arrived 
for Fall wear. These come mainly in 
black—a few browns—in very dressy 
styles at medium prices. Most are 
dress sandals or sling-backs, with toes 
out, high heels and some slight con- 
trasting trim. A typical popular style 
is a gabardine low platform sandal, 
with dull gun-metal nailheads. A 
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Shoe Industry's Outlook in Europe 


[CONTINUED FROM PAGE 51} 


better distributed throughout the year; 
that conditions have of late improved, 
especially with regard to part-time em- 
ployment; and that the threat of state 
intervention discourages private enter- 
prise from‘attempting to solve its own 
problems.. Under these circumstances, 
they urged, the state should refrain 
from taking action until the results of 
the latest arrangements can be seen 
and judged. 

In regard to the unusual amount of 
part-time employment, in comparison 
with industry as a whole, the opponents 
asserted that this is typical of the shoe 
industry all over the world; that the 
majority of the workers, being mar- 
ried women, take employment to in- 
crease the family income, not to sup- 
port a family, and prefer to be free a 
day or two each week; also that many 
part-time workers have other employ- 
ment and are thus better situated than 
would appear. Supporters of the bill 
declared categorically that part-time 
employment is undesirable and that, 
since government measures have re- 
duced this to a minimum, the stand- 
ard of living gmong shoe workers has 
greatly improved. 

It was contended by opponents that 
state intervention in the industry, in 
the form of loans to unsuccessful firms 
and forced Army orders to an ineffi- 
cient state shoe factory, was scarcely 
designed to improve conditions. The 
idea of subsidizing the purchase of 
shoes and thereby adapting consump- 
tion to production instead of vice versa 
were attacked on principle as was the 
Social Democratic criticism of small 
enterprise. 

An article appearing in a recent 
issue of Industria, the Swedish Em- 
ployers’ Association official organ, 
which is largely a reply to an article in 
Tiden No. 3, an employees’ journal, at- 
tempts to present the real situation in 
the Swedish shoe industry. The article 
points out that, taking quality into con- 
sideration, Swedish shoes compare fa- 
vorably in price with American foot- 
wear. They take the prices quoted by 
the Consumer Union for “best buys” 
and the higher-priced “also accept- 
ables” as the basis of comparison. The 
average price of all Swedish shoes is 
found to be lower than the average 
price of American shoes thus recom- 
mended by the Consumer Union; no 
account is taken, however, of lower- 
priced American shoes, for instance, 
ladies’ shoes selling for less than $3.50. 

However, no comparison with Ameri- 
can wages appears. Latest available 
figures, for normal periods, show that 
the average hourly earnings of males 
and females in the boot and shoe indus- 
try in the United States are twice the 
average earnings in the Swedish indus- 


try, the significance of which is that, 
wages being so much higher in the 
United States, the prices quoted for 
American shoes are much lower in pro- 
portion to purchasing power in the 
United States than are the Swedish 
shoes in comparison with Swedish pur- 
chasing’ power. 

The new arrangements for selling to 
retailers include a ruling that manufac- 
turers may, with a few exceptions, 
take orders from retailers only during 
March, April and May for autumn de- 
liveries and only during September, 
October and November for spring de- 
liveries. In this way it is hoped that 
intermittent unemployment will, to a 
large extent disappear, and that wages 
will thus automatically rise to the na- 
tional average for all industries. 





1945 Shoe Fair Deferred 


New York—Because of the ban on 
group showings and travel restrictions 
as laid down in a series of orders by 
the Office of Defense Transportation 
with a view to redeploying millions of 
troops from the Atlantic to the Pacific 
area, the National Shoe Fair Committee, 
representing the National Shoe Manu- 
facturers' Association and the National 
Shoe Retailers’ Association, has decided 
to defer fo some later deafe the Na- 
tional Shoe Fair usually held in Chicago 
in the Fall of each year. 

Should the war picture change dras- 
tically within the next few weeks caus- 
ing travel restrictions to be moderated, 
consideration will be given by the Na- 
tional Shoe Fair Committee to holding 
the show as early in 1946 as may prove 
feasible. 





What About Post-War 
Accessories ? 
[CONTINUED FROM PAGE 47] 


dine, a small quantity of satin and some 
novelty fabrics are available and are 
being used as attractive materials in 
their own right, as well as to supple- 
ment leather supplies. 

In silhouette, the smaller pouchy bag 
and the box type—drum shape or 
rectangular—are leading styles. Both 
types have ample storage space but get 
away entirely from the over-size look of 
a few years ago. In these, top handles 
are the rule. For the woman who likes 
an envelope shape there are plenty of 
these available, many with zippers and 
attractive pulls. In trimmings mock 
tortoise shell and. lucite are the most 
popular. The shell is seen very fre- 
quently and adds a rich golden brown 
note to a black bag, making it wearable 
with brown furs and costume fabrics. A 


shell ornament on a black suede shoe 
would be the perfect co-ordination 
cent. Another ¢d-ordination idea is 
use of nailhead trimming on a bag 
repeat the motif on the shoe. 

In gloves, similar problems of mate 
rial and labor shortages are limiting 
and delaying deliveries. . Hope is e- 
pressed by leading makers of leather 
gloves that government releases will 
make more leather available in time for 
them to get into production on Fall 
lines. In the meantime, a little leather 
is being made up as well as fabric, but 
both are scarce. The much-coveted 
double-woven cotton gloves are coming 
through in limited quantities from some 
of the bigger manufacturers, also some 
double-woven rayons. 

While the picture for the current sea- 
son is far from rosy, manufacturers are 
still producing, and some are welcom- 
ing new customers. In all your con- 
tacts at the present time you can have 
in mind the days when manufacturers 
will be looking for more business and 
when you yourself will be able to ex 
pand your accessory departments to 
satisfy the demands of thousands of 
style-hungry customers. 


Washington Newsreel 


[CONTINUED FROM PAGE 54] 


future policies toward the shoe in- 
dustry. > 

In this connection, an analysis of 
what would be permitted if all of 
M-217, except paragraph (1), were 
abolished seems in order. If this amend- 
ment is approved shoe manufacturers 
would be permitted to use long shield 
tips, wing tips, full overlay tips and 
full overlay foxings, leather bows and 
other ornaments, outside leather taps, 
more than one full leather sole in Good- 
year welt footwear, leather slip soles, 
full breasted heels, men’s one piece 
leather uppers, kiltie and other leather 
ornamental tongues, leather covered 
platforms and leather platform effects; 
and rawhide and other leather laces. 

Boot production would be permitted. 
House slippers and romeos could be 
made with cattlehide upper leather and 
goatskin and kidskin, and could bear 
cattlehide grain leather  outsoles. 
Leather could again be used in all 
infants’ house slippers. 

Soles heavier than 4-iron cut from 
chrome, chrome retan, or any com- 
bination chrome tanned cattlehide or 
horse butt leather could be used on 
any type shoe. In fact, all sole specifi- 
cations would be dropped. Delivery 
and. inventory restrictions would no 
longer be in effect. Restrictions on the 
manufacture of safety should would 
be eliminated. Several annoying book- 
keeping restrictions would also fall by 
the wayside. 

There are only two important ques- 
tions to consider when abolition of 
these “nuisance” restrictions comes up 
for approval: 

[TURN TO PAGE 72, PLEASE] 
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SURE FOOTING 
is in your hand with 


NEO-CORD soles and heels are 
America’s safest bottoms — heat. 
acid and oil-resisting. They give 
the utmost protection on smooth, 
slippery surfaces. You can make a 
big contribution to a safer country 
by putting more NEO-CORD bottoms 
on safety and work shoes. 


OIL RESISTANT 
NON-SLIP 


features that make 
EXTRA SALES 


There’s no rubber content in NEO- 
CORD soles and heels. Genuine 
MULTI-ANGLE construction adds 
long wear to material that resists 
oils, acids, heat and sunlight. 


=> Russe co, 
eun\f bar ; y . 
ONiAn ta LIMA, OHIO 
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OOD lines — plus the plat- 

form treatment that's ‘‘Just 

like big Sis wears help 
account for the outstanding 
popularity of Playful Shoes. Other 
reasons, of course, include high 
grade materials, good work- 
manship, and scientific fit that 


elashaelal youngsters need 


Sand M widths 


Priced to Sell Profitably 
for $4 and $5 


WEBER SHOE CO.-ST. LOUIS 4 
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More than twenty-five years of 
manufacturing experience goes 
into every pair of these smart 
authentic originals. Their smart 
styling, smooth fit, flawless work- 
manship, superb leathers and 
materials, have made them the 








Editorial Outlook 


(CONTINUED FROM PAGE 45) 


Those are just a few ways in which the Federal gover 
ment has extended its control of private business and the 
private lives of American civilians in wartime. Right noy, 
there seems to be an inclination in Washington to relax of 
relinquish some of those controls. Some of us may get hun 
in the process, as, for example, if wartime shoe stocks de 
preciate in value when rationing and style controls come 
to an end. But can’t we afford to run that risk and, if 


| necessary, pay that price to buy back the privilege of 


cperating our own business, free from government interfer. 


| ence? And isn’t now the best time to start getting rid of 


government control, before it becomes an established pan 


| of our economic system? Perhaps that’s something worth 


thinking over and considering in vacation time. 


-WPB Removes Production Restrictions 


Wasuincton--Revision of restrictions on production of 
| rationed and non-rationed footwear lines selling wholesale 
| at or below prices ranging from 75 cents to $3 a pair has 

been announced by WPB. Though increased quantities of 

durable, moderate-priced leather and non-leather shoes are 

expected to be available in about 60 days as a result of 
| this action, WPB emphasized that total production of foot- 
| wear will still be below the pre-war volume. 

Under Order M-217, as amended August 7, manufac- 
| turers who produce footwear in certain price lines are 
| exempt from the provisions restricting production to speci- 
| fied percentages of their base period production. In pro- 

ducing footwear in these price lines, they are also exempt 
from the prohibition on production of civilian footwear 
lines not produced in their base periods, Under the order, 
| each footwear manufacturer is permitted to select as his 
| base period any six consecutive calendar months within the 
| period July 1, 1942, through April 30, 1943. 
| The exempted footwear lines are: 


preferred line with leading stores 
from coast to coast. You sell 
restful luxury at a splendid profit 
when you sell Bloom Ease 
Footwear. 


FIRESIDE 
No. 15700 


st 
Ne. 5373 


REST-A-BIT 
No. 15624 


Maximum Net 
Wholesale Price 
Type Per Pair 
| Misses’ and children’s $1.75 
Youths’ and boys’ (without leather) ....... 1.90 
| Youths’ and boys’ (utilizing leather) ...... 2.50 
Women’s and growing girls’ (including safe- 
ty) (without leather) 1.90 
| Women’s and growing girls’ (including safe- 
| ty) (utilizing leather) 2.50 
Men’s work, dress and safety (without 
leather ) 1.90 
Men’s work, dress and safety (utilizing 
| leather) 3.00 
House slippers (with or without: leather). . 1.60 
Infants’, sizes 0-4 (utilizing leather) 90 
Infants’, sizes 0-4 (made without leather) .. 75 
Infants’, sizes 44% to 8. (with or without 
leather ) 


FURLAND 
Ne. 90220A 


SLEEPYTIME 
No. 15960A 








Manufacturers who wish to make footwear under these 
exemptions are required to notify WPB by letter. Each 
manufacturer should specify in his’ letter of notification the 
types of shoes to be made, the materials to be used, the 
price ranges, and his estimated six months’ production. 
Persons who have not previously produced shoes in such 
price ranges must at tlie same time apply for specific price 
approval to the Office of Price Administration. 

Manufacturers may. not make shoes under the exemptions 

[TURN TO PAGE 79, PLEASE] 


BLOOM-EASE COMPANY 


MINNEAPOLIS. MINNES 
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Were Aishing Jor better businesah 
Che C2 WUNesL1 F024 YOU: 
We're not doing it with rod and reel—nor in the 
tall rubber boots that were the pre-war pride of 
The Servus Rubber Company—but we are trying 
to lure a good catch of future Servus footwear 
for you. 






We're doing this by making post-war plans with- 
out slowing up on our war contracts. These plans 
e include better facilities, modern machinery, and 
. up-to-date methods which will speed production 
of civilian rubber footwear for the health-protec- 
tion of peace-time America. 


Meanwhile, although the catch may not fill 
your creel, we're casting about and angling 
to give you limited produc- 
an equitable tion of civilian 
share of our needs. 
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ROCK ISLAND.ILL, 
MADE INUSA 


THE SERVUS RUBBER CO. 


FACTORY AND GENERAL OFFICES 


ROCK ISLAND ILLINOIS, U.S.A. 
LAMBERTVILLE, BIVISION 330 BROADWAY, KY, 7, KY. 
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These trademarks 
will again be your 
assurance of quality 
when peace comes 
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F The best merchant in the world can 


the — ole 








Personal salesmanship is vitally important 
to modern merchandising, yet the world’s 
best merchant is handicapped if the front 
of his store is an outmoded barrier to sales. 


A brand new Kawneer Store-Front — 
scientifically planned as a part of your par- Kawne eT 
ticular store, rather than merely as part of 
the building—becomes a potent “Machine SL Rah Nahe 
For Selling”. It becomes, in reality, an ad- SMACHINES FOR. SELLING! 
vertising medium—to pull people in, and 
help you cash in on all your other advertis- 
ing, on interior displays, and on personal 
salesmanship. 

Send coupon today for information on THE KAWNEER COMPANY, 2408 Front Sc., Niles, Michigan. 
the Kawneer plan to help you boost sales en oe 0 ear ee eaee now heatine, Rennnet wae apie 
and profits in the years ahead! 


Name 
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way YOU CAN EARN MORE 
OPERATING A 


HEALTH SPOT SHOE SHOP 


MR. ROY E. MARTIN, Manager 
HEALTH SPOT SHOE SHOP 


= 


-- 
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610 Kansas Avenue 
Topeka, Kansas 


(1) Liberal profit-sharing plan gives you a share of the profits in 


addition to your salary. 


(2) The growing demand for Health Spot Shoes and the resultant 
increase in volume in Health Spot Shoe Shops is reflected in bigger 


earnings for operators. 


Many of the wach oe enjoying the fuil benefits of the profit-sharing plan are 


men who 


an opportunity to Miiieance, 


r entire careers to retail shoe selling but never before had 


Many of these men admit frankly that they = oe. know it was possible to earn so 





much In a retail shoe store 


ee A ae to “cash in” : _ 
ability to develop customers so 
mend Health Spot Shoes to others. 
Stepping into the ranks of 


on this profit-sharing >a you should be a good fitter with the 
they will become permanent buyers and recom- 


early in his association with the Health 


successful operators 
Spot organization, Mr. Martin proves that ability is well rewarded. 


MEN WANTED 


Send for an application blank today 


1240 W. LAWRENCE AVENUE + CHICAGO 40, ILLINOIS 


HEALTH SPOT SHOES FOR MEN, WOMEN AND CHILDREN 





Washington Newsreel 


[CONTINUED FROM PAGE 62] 


1—Will the dropping of these pro- 
visions of M-217 be harmful to the war 
effort? Obviously not, for large military 
cutbacks have already been made and 
there is sufficient leather available to 
meet present military demands. In the 
case of any possible military setback 
these restrictions could be reinvoked 
immediately . 

2—Will this action cut civilian shoe 
production? Again the answer is obvi- 
ously, “no,” for no volume producer of 
shoes would turn out wing tips, leather 
covered platforms or other permitted 
styles of it meant a cut in his total 
output at a time when all the shoes 
that can be manufactured can find a 
ready market. 

Finally, and most important to the 
retailer, the elimination of these re- 
strictions now would mean that war 
models could be pushed out and some 
shoes resembling peacetime styles 
would be on the shelf before rationing 
is ended. Thereby averting possible 
losses to the small independent retailer. 


To Help Retailers. with 
Newspaper Advertising 


New YorK—With the appointment 
of personnel and the establishment of 
offices in New York, the new Retail Di- 
vision of the Bureau of Advertising, 
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American Newspaper Publishers’ As- 
sociation, has proceeded from an idea 
to a working organization. The divi- 
sion, which will function to serve news- 
papers in their development of retail 
advertising and to assist retailers in 
their efforts to make the best use of 
newspaper space, is a feature of the 
bureau’s million dollar expansion pro- 
gram effective last Spring. 


Though the comprehensive program 
calls for increasing and intensifying 
the research and promotional activities 
of the bureau in the national advertis- 
ing field, the Retail Division is the only 
wholly. new project. Provision for it 
was included in the plan at the request 
of the Newspaper Advertising Execu- 
tives Association which for several 
years had been expressing the need for 
an organization to help all daily news- 
papers with their local advertising ac- 
tivities. 

John Giesen, for the past six years 
associate director of advertising for 
the Boston Record-American, and be- 
fore that manager of the Retail Store 
Division of the Rodney E. Boone Or- 
ganization, heads the division as direc- 
tor. Gordon: Grant, recently supply 
specialist for the Office of the Quarter- 
master General, and at one time in 
charge of the research -department of 
the Washington (D. C.) Post, is re- 
search director; Mary Elizabeth Lash- 
er, formerly advertising columnist and 
feature writer for Editor & Publisher, 
is publicity director. 


Ultimately it is intended that the d- 
vision will provide numerous varied 
services including the establishment of 
a continuous flow to and from news 
papers of information and material 
pertinent to retail operations. In addi- 
tion, it will develop basic training pro- 
grams in the fundamentals of retailing 
so that advertising men may more eas 
ily talk and understand the language 
of the retailer; it will conduct research 
where needed; it will provide retailers 
with information about newspaper 
activities with and in the interest of 
retailers and it will cooperate with the 
retail trade associations and chain 
‘store organizations. 


Made Honorary Member 
Of French Air Force 


St. Louris, Mo.—Col. Harry B. Johan- 
sen, an executive of the Johansen Bros. 
Shoe Manufacturing Company, here, 
was made an honorary member of the 
French Air Force recently because of 
his “efficiency and cooperation im 
bringing about its rebirth.” 

Col. Johansen, director of operations 
and assistant chief of staff of the 
North African Air Transport Com- 
mand, worker in close cooperation with 
the French. The most recent transport 
operation was the repatriation of 
French refugees from Port Lyautey 
France. 


Boot and Shoe Recorder 





~ 
p+ 


> BS. SBEPFE FAW. €w £et Fete. 


NATIONAL 


NEWS OF THE TRADE REPORTS BY RECORDER CORRESPONDENTS 





Shoe’ HWreces 





» OPA Grants 48-Day Shoe Release 





es, However, Only to Low-Priced Men’s and Women’s Footwear 
Made Prior to March 1, 1944—Period Begins 
August 27—Ends October 13 


HINGTON — Men’s and women’s 

priced shoes may be sold ration- 

if they were manufactured prior 

h 1, 1944, during the period 

27 to Oct. 13, provided the retail 

does not exceed $3:50, OPA an- 

iced on Aug. 7 in issuing Amend- 
£107 to RO 17. 

fore any men’s-or women’s shoes 

sold ration-frée under this re- 

application must be made to 

district offices. Applications may 

on or after Aug. 10 and must 

i filed before Sept. 8. Applications 

mst be accompanied by a listing of 

the shoes which the dealer desires to 

wil ration-free. Two copies of this 

jist must be furnished to the OPA dis- 

iret office. 

fh filling out applications dealers 
must also: 

List the current selling price of 
the shoe (this means the lowest price 
tiwhich the shoes are offered for sale 
itthe time of application). 

List by type, as: men’s dress, 
men’s work or women’s, the shoes for 
which the release is requested and give 
i description by which they may be 
identified. 

$—Certify in the application that all 
thes included in the list were manu- 
fetured before March 1, 1944. 
4—Attach a statement to the appli- 
‘ation giving for each group of shoes 
the basis of certification that the shoes 
: “94 manufactured prior to March 1, 


Facts such as the following may be 
wed as a basis for this statement: 

a—A statement to the effect that the 
dealer has invoices showing the shoes 
Were shipped from the factory prior to 
March 1, 1944. 

b—A statement that the shoes were 
furchased from an establishment which 
las invoices showing the shoes were 

from the factory prior to 
March 1, 1944. 

“tA statement that the shoes have 
teen in stock since a date prior to 
March 1, 1944. 


Aigust 15, 1945 


d—Any other proof of the date of 
manufacture. 

The district office may wish to ex- 
amine the shoes which are to be sold 
ration-free before the application is 
approved, and shoes should be available 
for inspection. 

After approval of the application, 
shoes included in the list may be sold 
ration-free to another establishment or 
to a consumer during the ration-free 
period which begins on Aug. 27 and 
ends on Oct. 18. Any shoes on the list 
which are not sold during this time 
must thereafter be sold for ration cur- 
rency. 

Shoes sold under this release may 
not be sold to a consumer at a price in 
excess of $3.50, but there is no price 
restriction on sales between establish- 
ments. 

In sales between establishments, an 
invoice must be furnished to the pur- 
chasing establishment stating the price 
per pair and in total of all shoes in- 
cluded in the invoice. In transfers be- 
tween stores within a chain organiza- 
tien the invoice must carry the price at 
which the shoes will be sold to con- 
sumers. 

Shoes sold under this release must be 
marked with the words, “Release No. 
107,” before the shoes are taken from 
the store. If these shoes are adver- 
tised they must be referred to as “OPA 
Release No. 107. Ration-free from 
Aug. 27 to Oct. 13, 1945, inclusive. 

A record must be attached to the 
inventory form (R-1701) showing the 
number of pairs of these shoes which 

[TURN TO PAGE 106, PLEASE] 





Important Notice! 
WPB has announced the lifting of re- 
formerly impo ~ nnd 


of restrictions higher grades. 
Detelle will be foued on Pane 68° 





May Production Shows 


Increase of 5.5 Per Cent 


PRODUCTION OF BOOTS. SHOES AND 
SLIPPERS, OTHER THAN RUBBER 

















i 
TH 
| 








| en ae a a | ee | cr | Ow | Ome 





WASHINGTON, D. C.—After deducting 
production for the government of 5,- 
489,916 pairs, statistics compiled by the 
United States Bureau of the Census 
show civilian production during May of 
this year to have been 38,178,636 pairs, 
an increase over May, 1944 of 5.5 per 
cent. January-May production of civil- 
ian. shoes was 183,690,135 pairs—an in- 
crease over the same period last year 
of 3.4 per cent. April, 19465 civilian 
production was 36,563,089 pairs. 

Men’s dress shoes show a slight de- 
crease—3,630,298 pairs for May of this 
year as compared with 4,349,565 pairs 
during the same month last year and 
somewhat lower, even, than this year’s 
April total of 3,654,689. Production of 
these types during the first five months 
of this year was 20,034,936 pairs, ap- 
proximately 2,400,000 less than were 
made during the same period last year. 
Men’s work shoes during May totaled 
1,142,450 pairs, slightly higher than the 
April, 1945, total of 1,123,767 but lower 
than the last year May level of 1,541,- 
773. The five-month comparison shows 
6,196,530 pairs made this year and 8,- 
315,676 last year. 

During May of this year, 1,212,388 
pairs of youths’ and boys’ shoes were 
made, compared with 1,155,058 in April, 
1945, and 1,437,373 in Muy of last year. 
January-May totals were 6,103,534 this 
year and 7,871,061 in 1944. 

Production of women’s shoes shows 
an increase all along the line. This 
year’s May total was 18,025,942 pairs 
as compared with 17,128,527 in April 
and 16,501,587 in May, 1944. Nearly 
3,000,000 more pairs were made during 
the first five months of 1945 than were 
made in the same period of 1944—85,- 


' 069,431 in the former, and 82,272,614 in 


the latter. 
Misses’ shoes, while showing a slight 
increase over both April of this year 
(TURN TO PAGE 82, PLEASE) 
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Slipon-Casuals- NON-RATIONE 


Style No. 1728 
Men’s & Boys’ 
Sizes 5-12 


THE ARNOFF SHOE CO.., 


© Finely Woven Khaki Duck Uppers 
® Drill Lined Throughout 

© Oak Leather Soles 

© Rubber Heels 

® Simulated Leather Trim & Binding 
© Extra Flexible Prewelt Construction 


36 PAIR CASE LOTS ASSORTED FULL SIZES 


5-12 


6-11 6-12 


IMMEDIATE DELIVERY 
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Problems Discussed at West Coast Meeting 


W. W. Stephenson, executive vice-president of the National Shoe Manufacturers’ 
Association (left) and Harry J. Evans, who heads the West Coast Shoe Travelers’ 
Associates, gather before the “mike” at recent Los Angeles meeting. 


Los ANGELES, CALIF.—Two notable 
capacity gatherings greeted W. W. 
Stephenson, executive vice-president, 
National Shoe Manufacturers’ Associa- 
tion, in Los Angeles on July 26 and 27 
when he was guest of honor at meet- 
ings of the Southern California Shoe 
Manufacturers and the West Coast 
Shoe Travelers’ Associates. 

Forty representative local shoe manu- 
facturing concerns of a total of 53 were 
greeted at their initial meeting by Sey- 
mour Fabrick, Vogue Shoe Co., who 
outlined the purpose of the meeting. 

Master of ceremonies Melville Kauf- 
mann, Casuals, Inc., pointed out that 
local manufacturers have a magnificent 
post-war opportunity to develop an im- 
portant contribution to the footwear 
needs of the country because of three 
things they possess: “Pride in quality; 
pride in style and pride in California- 
made shoes.” 

Guests at the meeting included Wil- 
liam Solar, Compo Shoe Machinery 
corp., and Miss Rhea Nichols, fashion 
authority for the Allied Kid Company. 
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“Retail stocks are low and that is a 
blessing, but the shoe industry must be 
awake to what is happening in the 
ready-to-wear field,” Miss Nichols coun- 
selled. “Instead of sitting back, we 
must make up shoes to fit in with the 
changes of clothes. No immediate re- 
lief is seen in the kidskin market in the 
near future.” 

“What are shoe manufacturers most 
concérned about at this time?,” Mr. 
Steplenson asked, Then he proceeded 
to answer this query by discussing the 
outlook for shoemaking materials, the 
probable effect of this outlook on gov- 
ernment controls. The OPA shoe pric- 
ing policies and the outlook for a new 
shoe pricing regulation, the relationship 
of these factors to the shoe manufac- 
turers’ Fall plans, post-war markets 
balanced shoe production and distribu- 
tion. 

While conditions point to a substan- 
tial increase in available supplies of 
leather and an increase in leather shoe 
production which will be accelerated as 
we go into 1946, conditions are far dif- 


ferent in the fabric industry and nojp,. 
crease may be expected this year, he 
said. Urging that “unlimited prodie. 
tion of shoes in low and medium prig 
ranges be permitted now,” he neverthe 
less warned that “any action to i. 
crease the production of high-priced 
shoes beyond prewar levels probably 
would meet violent opposition in th 
Office of Economic Stabilization.” 

Mr. Stephenson predicted that “m 
attempt will be made to write a shoe 
pricing order which will provide relief 
to some manufacturers while effecting 
a roll-back for others,” and urged mant- 
facturers to disregard rumors and, i 
their planning, to take into considem 
tion that “regardless of what is dom 
by government agencies, the demani 
for shoes will probably equal or exceal 
production possibilities.” 

“The Balanced Program for Shoes, 
he concluded, “if properly co-ordinated 
and promoted by the entire industry, 
presents an opportunity for adding mil- 
lions of dollars to the postwar market.” 

At the West Coast Shoe Traveler’ 
Associates’ luncheon the following day, 
Mr. Stephenson told the two hundrel 
members present: “Unlax yourselve 
and get your dealers to unlax them 
selves. Salesmen are the eyes and ears 
of the manufacturers, and they are the 
eyes and ears of the retailers.” Harty 
J. Evans, presided. 


Goode Heads Craddock-Terry 
Style Department 


LYNCHBURG, Va.—Robert V. Goode 
has been appointed head of the women's 
style department of the Craddock 
Terry Shoe Corporation, succeeding the 
late Harry R. Rogers. Mr. Goode be 
came associated with Craddock-Terry 
the latter part of 1918. For the past 
ten years he has played an important 
part in the styling and merchandising 
of the Slenderine, Charmtone and Play 
Boy Casuals lines. His new duties will 
bring him in direct contact with the 
Natural Bridge and Miracle-Tread 
lines. 

Mr. Goode attended the Universily 
of Virginia and during World War! 
was a lieutenant in the Army A 
Forces. 
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Retail Sales, Independent Shoe Stores 
June, 1945 


Department of Commerce, Bureau of the Census 
Current Statistical Service, Washington 


-—————_Dollar Sales—-—--—, 
Number Per Cent Chenge 
of 
Firms June,’45 June, 45 
June, 


vs. vs. 
June,"44 May, "45 1945 

+10 +7 $4,870,570 

+18 384,662 

+12 29,507 

+29 16,934 


States by Regions 


+15 
+18 
+21 


—_ 


mm 
+ Oe DOM or ort me 


107,892 


+ 
+ 
+ 
_ 
+ 
+ 
+ 
+ 
+> 


+10 
+ 5 1,122,633 


+19 49,926 
—2 175,475 
+10 37,184 
+ 6 42,601 
+10 297,704 
—6& 110,059 


"Includes reports received too late for inclusion in previous | 
Monthly totals. »© Number does not apply in all cases to the year- 


to-date figures. * Insufficient data. . 


WPB Removes Production Restrictions 


[CONTINUED FROM PACE 68] 


until they have received acknowledgment by WPB, and if 
tequired, evidence of price approval from OPA. 

Other changes in the footwear order are as follows: 

1. The quantity of civilian men’s work shoes that each 
Manufacturer may produce in any six months’ period begin- 
Ring with March 1 or September 1 has been increased from 
115 to 125 per cent of his base period production of each 
line of men’s work shoes. 

2. The percentage of the unused portion of individual 
Manufacturers’ quotas for civilian men’s dress ‘and women’s 
and growing girls’ shoes that may be added to their quotas 


for men’s work shoes also has been increased. 





134,988 | 
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| Long Shoe Horn Makes 
| Shoe Donning Easy 


Pasadena, Calif.—The Lazyman shoe 
| horn is the latest device to aid an indo. 
lent public intent on getting into ik 
| shoes with a minimum of effort. Made of 
| plastic by the U. S. Plastic Company, of 
this city, it is approximately 14 inche; 
long, thus permitting the user to 
into his or her shoes while standing 
| most upright or whiie comfortably segi. 
ed without bending over. If is now be 
| ing merchandised in the shoe notions and 
gift sections of many leading West Coast 
stores. If comes in several shades — 
peach, torquoise, red, green, blue; pink 
and Ivory. 


Resigns from Tanners’ 
_ Laboratory 


CINCINNATI, OHIO—Dr. John 4H, 
Highberger, University of Cincinnati 
professor of applied science in tanning, 

| has resigned as a staff member of the 
Tanners’ Council Laboratory at the 
university to take a position with Gen- 
eral Dyestuff Corporation in New York 
City, it has been disclosed. Dr. Fred 
O’Flaherty, director of the laboratory, 
was host to a recent dinner in Dr. 
Highberger’s honor at the Queen City 
Club. 

Among guests were Ernest Griess, 

president of the Foundation Tanners’ 

| Council of America, and Edward L. 
| Neilson, of the American Oak Leather 
Company, a member of the founda- 
tion. 


| Merge to Make 
Children’s Slippers 


Cuicaco, Intu.—The Allen Shoe Mfg. 
| Co., Inc., is the newly formed merger 
of the.Allen Shoe Company and Tiny 
| Boots Mfg. Company, makers of chil- 
| dren’s slippers. Two Rosman brothers 
| head the new firm. Bernard Rosman, 
| owner of the Allen Shoe Company, is 
| president of the new corporation, 
| his brother, Maurice J., who for the 
| past 18 years was president of the Ros- 
man Adjustment Corp., becomes secre- 
tary and treasurer. Ludwig Lewinson, 
owner of the former Tiny Boots Mfg. 
Co., is now plant superintendent and 
| vice-president of the new firm. 

Using a floor space of 10,000 square 
feet the Allen Shoe Mfg. Company has 
its new plant at 611 W. Division 
Street, Chicago. 
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MEN'S ALL LEATHER SLIPPERS 


IN STOCK 


AT ONCE DELIVERY 
NON-RATIONED 





SELLING FEATURES 
% Real Fine Leather Sole and U 
% Colors: Brown, Blue, Red and 
% Compo Process 
% Full Platform 


Sizes 6 to 12 


Shoes, Slippers, Rubbers 
For Men, Women and Children 


GERDA FOOTWEAR COMPANY 


158 DUANE STREET NEW YORK 13, N. Y. 
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208 SOUTH STATE STREET z 
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Ration Free 


ARROWS as above—actual size 
25¢ per dozen 
(White Board — Green Trim) 


=1—All Sizes. ¢2—Arch Support. $3—Boys. 
%4—Built for Service. ¢5—Built-in Arch. 
*6—Combination Last. %7—Drastically Reduced. 
¢ 8—Extra Quality. $9—Extra Wide. 

#10—For Selid Comfort. %11—For Tender Feet. 
#12—For Walking Pleasure. % 13—Cabardine. 
%14—Cenuine Leather. ¢15—Goodyear Welt. 
$16—Just Arrived. £17—Just Like Dad's. 

$ 18—Leather Soles. %19—Narrow Widths. 
$20—No>Stamp. *21—Nurse’s Oxford. 
$22—Reduced. %23—Season’s Newest. 

% 24—Soft and Flexible. % 25—Special. 

# 26—Ration Free. (Please order by number.) 


M. ©. or Check with Order Please: 
lf C. O. D. Preferred, Add 24c 
If Special Delivery, Add 15c 
8" x 14” DISPLAY CARDS: 75c Each: 3 for $1.85 
List of texts to select from will be sent on request. 
Detailed Information on Monthly Service at Your Request 
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Bellaire Shoes Never Lose 
the Friends They Make . . . 


Women who wear Bellaire shoes 
are repeat - customers. Bellaire’s 
sensible combination of 

style and inner comfort features 
keep women’s feet young—leads 
them to Bellaire stores in every 


town. 
xx** 


To maintain equitable distribution among our 
retailers, we cannot at this time establish new 
accounts. 


VBELLAIRE SHOE COMPANYS) 


MAIN 


PUR 























CHICAGO 4 ILLINOIS 


DISPLAYERS 
* 
FROSTED 
OAK 
FINISH 


| FRESHEN UP YOUR SHOE DISPLAYS 


| Many attractive, new displayers, elevation units, and 
| stands in frosted oak finish. Always bright and fresh, 
with the natural charm this wood brings. Available 
now. Ask for details and prices .. 
FOR NEW DARLING CATALOG 175. Many new 
sales-promoting displays are shown. Get your copy. 
L. A. DARLING COMPANY, BRONSON, MICH. 


. WRITE TODAY 


NEW YORK DISPLAY ROOMS—47 WEST 34th STREET 


FIDARLING 


The Name to Think of First in Display 
8) 





Back-to-school requirement 


CAVALIER 
LEATHER RENEW 


Every shoe merchant interested in retaining the 
good will of his customers makes doubly sure that 
a bottle of Cavalier Leather Renew is sold with 
every pair of school shoes. Cavalier Leather 
Renew is all that the name implies. It works 
miracles on children’s scuffed and faded shoes— 
keeps them soft and pliable — restores dil 
original lustre. 


Ask your jobber or wholesaler. Write or wire 


CAVALIER COMPANY 
Baltimore 30, Maryland 


chaaill thes Tomorrow” 
but ready Today! 
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May Production Shows 
Increase of 5.5 Per Cent 


(CONTINUED FROM PAGE 77) 


and May of last year, are still far be- 
hind the total achieved during the Janu- 
ary-May period of 1944.: May, 1945, 
production was 3,036,617 pairs as com- 
pared with 2,900,505 in the same month 
last year and 2,844,751 in April of this 
year. The 1945 January-May total was 
13,480,268. That of 1944 was 19,462,- 
057. 

The total production -of children’s 
shoes is well above that of last year— 
2,421,300 pairs in May as against 1,- 





559,680 during May, 1945. It is slightly 
higher, also, than this year’s April total 
of 2,260,819. Total production of chil- 
dren’s shoes to May 3ist of this year 
was 10,596,161. 

The production of infants’ shoes 
shows indications of having leveled off 
after achieving a peak. May, 1945, pro- 
duction was 3,024,143 pairs. In April 
of this -year it was 3,002,034,*and in 
May, 1944,. it was 2,354,078. . The big 
increase comes in the January-May 
comparison—15,108,515 pairs this year 
as compared with 11,562,792 last year. 
This represénts an increase for the year 
to date of approximately 30.6 per cent: 
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Cool, lasting, foot-comfort for the 
wearer brings repeat sales. To the 
merchant, that spells volume busi- 
ness. Hitch this foot-comfort feature 
to low production costs and you're 
talking in terms of profits. 

The unique product that does all 
this is SPONGEX* 

Its secret lies in the millions of 
tiny air cells contained in its lively, 
cellular rubber structure. It is easy 
te build into shoes as platforms, | 
insoles, lining, heel and tongue 
pads. It is easy to sell because 
people like their smart appearaneé, 
and air-light..comfort. 

Spongex is also excellent for foot. 
correction and comfort ...is molded 
into non-toxic, stainless metatarsal 
pads and arch inserts. And-its 
AVAILABLE NOW! 

Investigate the excellent ‘work 
ability’ features of manufacturing 
with Spongex. Plan to build shoes 
with real, insulative features. Write 
for samples of Spongex products 
now in production. No obligation. 


*Trade Mark Reg. U. S. Pat. Of. 


Magnified section 
shows how Cellu- 
lar Rubber, above 
all other mate- 
rials, brings fiex- 

ible lightness and 
comfort to shoe 


PONngen 


Sponge Rubber Products Co. 
111 Derby Place, Shelton, Connecticut 
Plents in Derby and Shelton, Conn. 


Sales Offices: New York * Chicago 
Detroit * Washington 


FIBRE PRODUCTS 
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THERE'S nething more appealing than a baby in her 
tub, unless it be'the same*baby toying with her first soft 
soled shoes. This is particularly true when the admirer 
is a proud shoe man and the little lady wears a pair of 
Mrs. Day's Ideal Baby Shoes. It's a great satisfaction, 
to be able to fit these high quality infants’ shoes in these 
difficult wartime days. 


Yes, even though restrictions have made it more difficult 
to s@¢tire Ideal Baby Shoes, they're still made of the 
same fine Quality materials used in peacetime. Although 
the war has made demands on Mrs. Day's many skilled 
operators, her vast experience and her skill at super- 
vision has been effective in keeping her quality up. Re- 
tailers will remember when infants’ shoes become plenti- 
ful again, that, even during the difficult days of the war, 
she maintained her consistent record for quality. 


mrs. DAY’s IDEAL sasy sHoE co. 


DANVERS ° MASSACHUSETTS 


1070 MERCHANDISE MART 
CHICAGO, ILLINOIS 


71 WEST 35th STREET 
‘NEW YORK 1, WN. Y. 








New Store to Open 

In Memphis 
TENN.—On or about 

1 the Walk-Over Shoe Store in thy 

city will oceupy its newly remodeled jo. 


a 
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Exterior of the new Walk-Over store 
which will be opened in Memphis. 













cation at 8 South Main Street, a few 
doors south from Madison, on the east 
side of, the street, with what promises 
to be one of the most beautiful stores in 
the South. 

The entire new front, 26 feet wide 
end four stories high, will be construet- 
ed of white and black marble, with 
black vitrolite, and stainless steel trim. 
The huge sign will be in. white neon. 
Fluorescent lighting will be used 
throughout the interior. 

The first floor will have men’s shoes 
and accessories, and women’s acces 
sories such as bags and hosiery. Wo- 
men’s shoes will be on the second floor, 
and the third floor will feature chil- 
dren’s shoes and a “Missteen Shop.” 
Corrective shoes and the offices will be 
on the fourth floor. The stockroom will 
be in the basement. 


























Suggest Foot Powder 
For Christmas Boxes 


CHICAGO, ILL.—Extensive advertis- 
ing will back the campaign of The 
Schol]. Mfg. Co., Inc., to put Dr. Scholl's 
Foot Powder in Christmas packages 
mailed to GI’s overseas by gift commit- 
tees from business firms, fraternal or- 
ganizations, churches, and _ similar 
groups. With an increasing number of 
our troops in tropical climates and in 
regions where American goods are diffi- 
cult to obtain locally, a large market 
is anticipated this year. The fact that 
the powder is now available in metal 
containers which will stand up under 
shipment anywhere will be featured in 
the advertising. 
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VULCANS 


“CONTROLLED MEASUREMENT”’ 
MODEL-MAKING 


hit-or-miss hand operations — assures 
equal distribution of measurements in all sizes and widths 


Controlled by patented automatic machinery, all last models by Vulcan are 
reproduced in the contours of the original 4B model. That is why shoes made 
over Vulcan Lasts are always BETTER fitting—why ungraceful looking 
shoes in the top sizes and narrower widths are virtually unknown. Many 
shoe manufacturers have availed themselves of Vulcan's “Controlled Measure- 
ment” Lasts. It is they who are satisfying more retailers — and consumers — 
with shoes that fit right ... with shoes that look right... in all sizes and widths. 


vuican “<e 


GENERAL OFFICES: 


LAST PLANTS 
Portsmouth, Ohio; Johnson City, New York: 
St. Lowis, Missouri; and Brockton, Moss. 


LASTS 


PORTSMOUTH, OHIO 
HEEL PLANTS 


Portsmouth, Ohio; Johnson City, New York; 
Teutopolis, illinois; and Rochester, N.. Y. 
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Workers Advised to Contact 
Social Security Board 

Cuicaco, Int.—Because of the ten- 
dency of some industrial plants to elimi- 
nate or reduce the amount of overtime 
work, and thus the amount of “take- 
home pay,” it is extremely important 
that workers covered by old-age and 
survivors insurance contact a Social Se- 
curity Board field office when they at- 
tain age 65 and check their benefit 
rights, according to Thomas M. Gal- 
breath, manager of the field office at 
178 West Madison Street. 

According to Mr. Galbreath, any 
qualified individual may file his claim 
for benefits when he is 65 or older, al- 





though no benefits can be paid him so 
long as he earns as much as $15 a 
month in jobs covered by the Social Se- 
curity Act. If a person earns a sub- 
stantial amount of wages after he has 
filed his claim, he may request that his 
benefits be recomputed. 

There are three occasions, Mr. Gal- 
breath said, on which the wage earner 
or-his family should get in touch with 
the Social Security Board field office in 
order to protect their benefit rights: 
(1) When the wage earner attains age 
65; (2) Wheri the worker, age 65 or 
over, is no longer regularly employed or 
suffers a substantial decrease in his 
pay; and (3) Upon the death of the 
wage earner. 





| 100% GROSS PROFIT! 












SENSATIONAL NEW 
SELL-ON-SIGHT 


E-Z WALK 
PLASTO-ARCH 


(PLASTIC FOOT SUPPORT) 








_ 


Everything about this amazing new 
plastic foundational foot relief will in- 
stantly appeal to you as being a “‘made- 
to-order”’ seller. 
Made of feather-light, ivory-white, 
ventilated, washable plastic, E-Z 
WALK Plasto-Arch Foot Supports are 
pagtively a revelation to the wearer. 
in as a wafer, they slip into the shoe 
like an insole. So scientifically designed 
for correct anatomical foot-form, they 
quickly ease muscular and ligamentous 
strain caused by weak or fallen arches 
—relieving tired, aching feet, rheu- 
matic-like foot and leg pains and sore 
heels almost like magic. 
E-Z WALK Plasto-Arch has a molded 
cupped heel seat to assure greater walk- 
ing ease and perfect balance and func- 
tion of the foot structure. To display it 
is to SELL it. Without it you haven't 
the last word in modern foot arch relief. 
Retail at $5.00 pair. Wholesale, $30.00 
dozen. Write for our catalogue “A, 
today! 


E-Z WALK CORPORATION 
37 West 20th Street, New York, N.Y. 
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| CHILDREN’S ELECTRIFIED LEATHER 
| SHEARLING BOOTEES 


NON-RATIONED 


Style 
710 










Sizes: 6-11 








FEATURES: 
* ALL LEATHER UPPERS 
* ELECTRIFIED SHEARLING LINED 
* COLORS: RED OR BLUE 
* BOOTEE HIGH TOP 


> IN-STOCK AT ONCE DELIVERY 
. Shoes — Slippers — And Rubbers For The Fomily — 


-H | | GERDA FOOTWEAR CO., INC. 


>RT) 158 DUANE STREET NEW YORK 13, N. Y. 


° 

















_ MARBRIDGE BUILDING 


47 West 34th Street 1328 Broadway 
New York 
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Immediate Shoe Boom 
Not Expected 


New York — Reports received by 
Boot AND SHOE RECORDER from its field 
correspondents indicate clearly that, 
while the recent easing of government 
wartime controls has engendered a feel- 
ing of optimism, there is no reason to 
believe that immediately increased shoe 
production is going to flood the country. 

On the contrary, Chicago, for in- 
stance, reports that no decided increase 


pew year. Shoe manufacturers in this 
Mid-West area foresee no real improve- 
ment in their production rate for many 
months to come. The real bottleneck 
here continues to be labor. It is ap- 
parently an impossibility to get work- 
ers who understand the building of 
footwear. Even the discharged service- 
man seeks a war plant job rather than 
a shoe factory job since he can earn 50 


to 60 cents minimum more per hour. 
Shoemakers’ wages are frozen at a low- 
er level. Some houses report that since 
V-E Day, absenteeism has increased 
from 10 to 15 per cent. This is due, 
not to lack of patriotism, but to the re- 
turn of soldiers from Europe whose 
relatives take time off during their 
leaves. 
(TURN TO PAGE 95, PLEASE) 





Bonds and Pins for Fifty-Year Club | 





im can be expected before the first of next 
1ade- year because, notwithstanding the step- 
up in the amount of available leather, 
hite, the bottle-neck continues to be the labor 
E-Z supply. Rochester sings the same theme 
Ss are song but is hopeful that cutbacks in 
shed war orders which have been choking 
med that city’s industrial plants, will release 
they skilled labor fairly soon. Latest figures 
tous available in Boston—those for May— 
ches show only a three per cent increase in 
heu- employment in Massachusetts factories, 
soe although it is generally believed that, 
ded barring a sharp drop in the production 
alk- of non-rationed shoes, increases in the 
inc- future, when compiled, will be found to ’ 
y it have far exceeded that figure. 
ae Chicano: Botslenook:Ia Lab Eight of the nine members of the 50-Year Club of The H. C. Godman Company 
1% | cmcaooThe optimism engendered ‘meny'sh etic smplyer wth = het-ceniry ecard af mplepment are seth re 
A,” Hicaco—The optimism engendered ™oOsy Gf w om w 
in the shoe industry by the announce- dona <Awed LA ao fun 406 tos or a specially engraved lapel pin. Their co 
>N ment of Army cutbacks has been con- Top row, left te right—George Krebbs, Albert Koenig, Mr. Moore, Harry Inkrot 
fined largely to future plans, and by nq John Michel. Bottom row—Otte Voltz, Frank Hilscher, John Belhorn and Fred 
LY. future is meant the beginning of the Kinsear. Missing from the picture is Edward F. Eslinger. 
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YOU PLEASE 


your customer who wants a stylish 
shoe to fit feet 








Made of Ni ers strap leather and 
There is a ready de- 
mand for Fischer 
Bunion and Enlarged 
Joint Protectors for 
the reason it is con- 
sistently advertised 
in consumer maga- 










zines. 
Ask your Shoe Finders SfFORE AFTER 
Dealer. He will be 






glad to supply you. 
ON THE MARKET FOR OVER 40 YEARS 
THE FISCHER MFG. CO. 


3522 N. Downer Ave. 
Milwaukee |!, Wis. 





























LADIES’ BOOTS 






















Pte ST ee | 


ee 








Buy War Bonds 














Huffman to Sell 
Children’s Line 
Los ANGELES, CAL.— William E. 


Huffman: has been appointed repre- 
sentative for the Buster Brown divi- 









WILLIAM E. HUFFMAN 


sion of The Brown Shoe for the North- 
ern California territory and will make 
San Francisco his headquarters. Huff- 
man brings to his customers a wealth 
of practical retail shoe experience 
gained as one of the shoe buyers at 
Meier and Frank Co., Portland, Ore., 
and while with the Florsheim Shoe Co., 
managing stores both in San Francisco 
and Salt Lake City. For two years, 
furthermore, he was in the Purchasing 
Department of the War Department 
and following his release from the 
Army, served a year as assistant to 
John Scott Black, head of the local 
OPA shoe rationing board. 





Shoe Stores Ordered to 
Guarantee Full Employment 


WASHINGTON, D. C.—The War Labor 
Board has ordered a full employment 
plan inserted in a labor-management 
contract being negotiated between 300 
salesmen employed by 88 Thom McAn 
shoe stores in Greater New York. This 
is the first such decision rendered by 
that body. It constituted an upholding 
of-a similar order made by the New 
York Regional Board. Provisions in- 
clude a guarantee of 44 hours a week 
for 52 consecutive weeks per year for 
regular, full-time employees and five 
nights and a Saturday weekly for regu- 
lar part-time workers. Industry mem- 
bers dissented. The union involved in 
the negotiations is the United Retail, 
Wholesale and Department Stores Em- 
ployees (C.I.0.). 

The Melville Shoe Corporation, which 
owns the Thom McAn chain, subscribes 
to the plan in practice but argued that 
it did not wish to be bound by contract 
to any plan barring lay-offs irrespec- 
tive of needs, 
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PLUMP LEATHER UPPERS 
SEWED COLLARS 


ORTHOPEDIC RUBBER SOLES 
IN STOCK 
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We. 0142 


MEN’S SIZES 6% -12 
BOYS’ SIZES 1-6 $1.70 


| ARNOFF SHOE CO. INC.,101 Duane $#..N.YC 
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MEN'S SNUGFIT RUBBERS 
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SLIPPERS 
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Women’s Frieze Slippers 


Soft Chrome Leather Soles 
Covered Heels 





$1.20 


F.0.8. W.Y. 
Net 10 days 


Sizes 5-9 






IN STOCK 
Royal Blue, Wine, Light Blue, Rose 
36 prs. to a case 


POLONER SHOE CO. 


156 DUANE ST. 8A.7-1398 NEW YORK 13 
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THE “ORTHO” SHOE 


BY GODMAN 


The Ortho’s wider tread surface, plus 
orthopedic heel and exclusive metatarsal 
‘adjustments make this scientifically de- 
signed shoe the complete answer to the 


5; |6| |7] {8} (9 


foot requiring extra support with utmost 
comfort. The 11/8 rite-hite heel extends 
under the arch for added support, and is 
a visible orthopedic feature your custo- 
mers can appreciate. The Ortho is no 
war baby, but a staple Godman . Tarsal- 
Tred shoe that will bring -you ‘repeat 
volume and profit. In brown or black kid, 
with ‘sizes up to 10 and widths triple 
A to triple E, and retailing $5—$5.50. 
7 . . 
Ask your Godman representative about 
the popular Ortho, cr write direct. to 
factory for information. 


ORTHO 1S MADE IN 95 SEPARATE WIDTHS AND SIZES 


THE H. C. GODMAN COMPANY 


COLUMBUS 


16 OHIO 





OPA Experts Explain 
Jobber Regulations 


New York—More than 200 members 
of the New York Shoe Wholesalers’ 
Association attended a meeting in the 
Ball Room of the Hotel New Yorker 
on July 25 to hear representatives of 
the OPA explain the reasons for its re- 
cent action in announcing a set of 
Tegulations covering the activities of 
that section of the trade. A summary 
of these regulations appeared in Boot 
AND SHOE RECORDER, issue of August 1. 

Carl R. Stern, district unit chief for 
shoes, told the meeting that in the last 
few years there had been a 300 per 
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cent increase in the number of jobbers 
and wholesalers, intimating that most 
of this increase was due to manufac- 
ture affiliating with wholesalers or set- 
ting up general jobbing houses. These 
practices, he said, not only circum- 
vented ceilings but, by absorbing mer- 
chandise, made it impossible for the 
established wholesaler to get shoes he 
otherwise would have had. In turn, 
this tended to curtail the stocks of 
small family shoe stores which have al- 
ways depended on wholesalers. 

Sol Tunic, OPA price attorney, ex- 
plained that the regulations, while 
effective July 12, apply to sales and de- 
liveries made September 1 and there- 
after. 


This SEAL 
“Tells ALL!’ 


Yes, this seal tells all you need 
to know about the SAFETY 
of the X-Ray Shoe Fitter. 

It's the same seal you look 
for when purchasing other 
electrical equipment for your 
home, store or office. It tells 
you that the X-Ray Shoe 
Fitter meets the rigid stand- 
ards of Safety -to-Life, and 
Safety-from-Fire established 
by the National Board of Fire 
Underwriters. 

It is another plus value 
which you get without extra 
cost when you order the Orig- 
inal X-Ray Shoe Fitter for 
your store or department. 


If You Want One 
SOON—Order NOW! 


Due to the continued 
shortages of materi- 
als, parts and labor, 
and war-time restric- 
tions, X-Ray prod 

tion is still lagging. 


If you're going to 
aged a new X-Ray in 
near future — al- 


low about 6 months 
for delivery. 


X-RAY 
SHOE FITTER Jac. 


3533 NORTH PALMER STREET 


MILWAUKEE ! WISCONSIN 
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PLAID SHOE LACES 
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PLAID SHOE LACES in stock 

fer IMMEDIATE DELIVERY 

Write for Color Card TODAY 
LYONS & COMPANY 


120 Duane Sf., New York 7, N. Y. 
QUALITY SHOE STORE SUPPLIES ter 4 years 











MOCCASINS 


HEAVY BROWN UPPERS $9.45 


ORTHOPEDIC RUBBER SOLES 
IN STOCK 


MEN'S SIZES 6-12 $1.45 
BOYS SIZES 1-5 $1.40 
WRITE FOR FOLDER 


GIRLS" and OTHER MOCCASINS and SLIPPERS 


CONJOR SHOE CO. 


287 BROADWAY, NEW YORK CITY | 
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SHEARLI-KINS 
INFANTS AND MISSES MOCCASINS 


ADJUSTABLE q.. 
DRAWSTRING cx af 
AND : 





Design Patented (U. S. Pat. Office) + 
INFANTS 5-8 $1.85 
MISSES 9-3 $2.40 
5%—10 DAYS F.0.B. LONG BRANCH, W. J. 
AMERICAN RED 


ROYAL BLUE 
SNOW WHITE 


Mouton Lamb. 


Factory Packed 36 Pair of a Color to a 
Case. Runs 5 to 8 or 9 to 3. ‘Minimum Order 
Case Lots. 


SEPTEMBER/NOVEMBER DELIVERY 
ECONOMY SHOE CO., INC. 








ROOM 944 MARBRIDGE BLDG. 
47 WEST 34TH ST. NEW YORK 1, WN. Y. 
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Messenger Girls Testing Treated Soles ) 


Dr. Fred O'Fiahe 


(left), director of the Tanners’ Council Laboratory of the 


University of Cincinnati; Fred L. Ayers, shoe and leather consultant on WPP's 
sole leather treatment program, and William O. Duntze, deputy director of the 
WPB Conservation and Salvage Division, examined a Life Guard shoe with treated 
sole which a Western Union messenger girl wiil give a wear fest on her rounds 
of delivering messages in Washington, D. C. Nine other telegraph messenger girls 
cre making similar tests of treated shoes. Behind the trio is the WPB exhibit of 
shoes with treated soles, which add at least 25 per cent to their wearing qualify. 


WASHINGTON, D. C.—Ten telegraph 
messenger girls in Washington, D. C., 
are making walking tests to prove the 
longer wearing qualities of shoes hav- 
ing soles treated with a newly devel- 
oped asphalt solution, the Conservation 
and Salvage Division of the War Pro- 
duction Board has reported. One hun- 
dred and twenty Washington postmen 
recently completed similar wear tests 
of shoes with oil, wax, or asphalt- 
treated soles, which showed that treat- 
ing increased the life of leather shoe 
soles more than 25 per cent. 

The asphalt treatment was devel- 
oped because oil or wax-treated leather 
soles are not particularly adaptable to 
the construction of women’s light- 
weight shoes, which have soles ce- 
mented on, WPB said. The first labo- 
ratory “pull tests” of asphalt-treated 
soles on cement-constructed shoes 
proved that the bond obtained, using 
pyroxylin, neoprene or plastic cement, 
is stronger than necessary to assure a 
satisfactory cement bond. 

The group of Western Union mes- 
senger girls in the nation’s capital are 
wearing shoes with asphalt-treated 
leather soles in their regular work of 
delivering telegrams. One shoe of each 
pair has an asphalt-treated sole, and 
the other sole is untreated, to show a 
comparison of wearing qualities. 

Forty-two shoe manufacturers treated 
100 per cent of their leather soles dur- 
ing May production, WPB reported. 
All manufacturers who have been co- 
operating in the WPB sole leather 


treatment program treated the soles of 
more than 57 per cent of the shoes they 
produced in May. 

The cooperation of the public and 
the shoe manufacturing and retailing 
industries in utilizing sole leather 
treatment of shoes in order to save 
scarce leather for the war effort is 
assured, 

Dr. Fred O’Flaherty, director of the 
Tanners’ Council Laboratory of the 
University of Cincinnati, recently re 
ported to WPB that hundreds of pairs 
of shoes with treated soles had been 
tested in the last two years under his 
personal supervision both in the labo- 
ratory and in actual wear tests by per- 
sons in normal occupations. He said 
that the WPB estimate of 25 per cent 
increased wear as the result of sole 
leather treatments was conservative, 
and that maximum increased wear 
could be almost twice that percentage, 
depending on the grade of leather 
involved. 

“I believe these sole treatments not 
only will be instrumental in meeting 
serious shortages of leather throughout 
the world, but will provide better value 
to shoe buyers,” Dr. O’Flaherty told 
WPB. 


In New Location 


Utica, N. Y.—The Shoe Box, exclu- 
sively women’s shoes, has moved from 
the second floor at 229 Genesee Street, 
to a better equipped store at 246 Ge 
nesee Street. 
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This shoe is fitted with the surface 
type ENAMEL FINISH INVINCIBLE 
ROLL SETTING EYELETS. 


We are now able to supply Shoe Manu- 


STANDARD COLORS Our Number facturers with Invisible Eyelets in plain 


Shae totes: Blue ol finish and our Enamel Finish Invincible 


moun sig re . Roll Setting (surface type) Aluminum Eye- 


oot = nw lets in standard sizes and colors. 


White 500 
Plain Aluminum 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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WOMEN’S... MISSES’... CHILDREN’S 




























MADE IN CALIFORNIA 





JANSEN SHOE CO. 
Manufacturers 
7408 MELROSE 
HOLLYWOOD 46, CALIFORNIA 














California Process 
Leather Soles 
Women's Jacquard Mules 
with elastic back strap 


#5506 










Pad 
@ pr. 
2% 10 days, Net 30 

F.0.B. Chicago 
COLORS: Red, Peach, Royal Blue 
and Light Biue. 

Sizes: 4 to 9. 
Packed 36 pr. fo case assorted sizes. 
- Minimum orders 18 pr. per color. 


August Delivery 












— Third Floor — 
Play Shoes—House Slippers—Sport Shoes 
I 19 So. Wells St., Chicago 6, Ill. 


Buy War Bonds 
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Morris Selling 


Infants’ Shoes 


Cuicaco, Itu—Frank R. Morris, 
formerly sales and promotion manager 
of the Propr-Bilt Line of O’Donnell 





FRANK R. MORRIS. 


Shoe Co., Humboldt, Tenn., is now sell- 
ing the output of the Crawford-Scott 
Shoe Co. of Mattoon, Il. 

Mr. Morris was with O’Donnell Shoe 
Co. for 17 years during which time he 
not only made a definite imprint upon 
the thinking of the industry in ortho- 
pedic construction of footwear but also 
was instrumental in showing physi- 
cians the importance of corrective 
shoes to help in- alleviating different 
foot ailments. He is the author of four 
books on the feet, chief of which is 
Footology, a little volume which has 
helped many shoe merchants in the de- 
velopment of their business during re- 
cent years. 

The Crawford-Scott Shoe Company 
represents a new idea in soft-soled 
shoes. The line is designed and pat- 
ented by Floyd Scott, general manager 
of the business and former head fore- 
man of the manufacturing division of 
O’Donnell Shoe Co. The shoes are non- 
rationed. 


Diamond and Beck Elect 
New Officers 


New York—Announcement has been 
made of the election of new officers 
and directors of the Diamond Shoe 
Corporation and A. S. Beck Shoe Cor- 
poration. The majority of the stock of 
the Diamond Shoe Corporation was re- 
cently purchased by a group headed by 
Wertheim & Company and Lehman 
Bros., and including the Schiff Com- 
pany of Columbus, Ohio. 

Benjamin Daniels was elected presi- 
dent. Chairman of the Board is Rob- 
ert W. Schiff, president of the Schiff 
Company. 

J. P. Davidowitz, M. L. Friedman, 
M. B. Hausman and John Merrill re- 
signed as directors and officers of both 
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MOCC OXFORD 


Style 
SMo 414 
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Sizes AA 
and B Only 


$2.85 Net 
36 pair to case 


IMMEDIATE DELIVERY 
Send Ration Currency With Order 


PLOTKIN BROS. 


47 West 34th St., New York, N. Y. 














companies. The new board of directors 
consists of: Ben Daniels, Col. Curtis G. 
Pratt, Henry Rubin, Robert W. Schiff, 
F. G. Steiner of Wertheim & Co., and 
H. J. Szold of Lehman Bros. 

The following were appointed off 
cers: vice-president—J. Domash, Louis 
B. Keane, Melvin H. Reese; Charles & 
Spector, Andrew Weiss and Seymour 
Weitzman; secretary—A. H. Lehman; 
and treasurer—Richard Meth. 








To Open Permanent Exhibit 


AKRON, OnI0—Scheduled to open 
late in August is the Goodyear Prot 
ucts Exhibit, a permanent display 
which will reflect the activities of the 
Goodyear Tire & Rubber Company, 

Company activities represented by 
displays are the Goodyear textile mills 
in Alabama and Georgia, the coal mine 
in Southern Ohio, the aviation plants 
in Ohio and Arizona, the research labo 
ratories, synthetic rubber plants and 
the shoe products and mechanical 
goods departments. The exhibit will 
contain a permanent museum. 
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WHEN YOU BUY 


LIGHTING 
Resa FIXTURES 





ications of 
Fleur-O-Lier Manufacturers 


ELECTRICAL TESTING GET THE BES 
LABORATORIE NC 





FLEUR-O-LIER 


3.. tops in fluorescent lighting fixtures because they’re 
built to definite specifications; checked and Certified 
by Electrical Testing Laboratories, Inc. Made by more 
than 30 leading fixture makers. Get the best—specify 
Fleur-O-Lier. 


FLEUR-O-LIER VW a tagaclarerd 


2 S00202' SP G6!) oS cek Se aeihe) 22-04 2. Pea ich Bale 
2116 Keith Building, Cleveland 15, Ohio 


























WOMEN'S 
CORDUROY SLIPPERS 


CALIFORNIA PROCESS + LEATHER SOLES 
7 
COLORS: RED, ROYAL BLUE, WINE 


Style 4460 NON-RATIONED 


$2.20 <4 ° 
per pair eet © IMMEDIATE DELIVERY 


Style 4450 “ 


$2.10 
per pair 


Gore-Back 
Full Sizes 4 to 9 


Net 10 days F.0.8. New York Minimum Orders—18 pairs 


Shoes, Slippers and Rubbers 
for Men, Women and Children 


GERDA 
FOOTWEAR COMPANY 


158 Duane Street New York 13, N. Y. 


Mfrd. by Meltzer Footwear WN. Y. 
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SHOE ORNAMENTS 











e SHOE BEAUTIFIERS e 


by 
DANIELS 





ef 


Brown or Blue 
Studded with Square Gold Nail Heads 
All Ornaments with Clips 
$1.25 per pair 9 "*2itinum” 


immediate Delivery 


Send for Illustrated Catalog of Shoe Beautifiers 


DANIELS MANUFACTURING CO. 
8520 20th Avenue, Brooklyn 14, N. Y. 





WOMEN'S SPORTS 














STYLE #52 LILY BOW 


Made in Genuine Biack Patent Leather or Biack, Blue, 
Red, Army Russet, Town Grown Calf. Also White, 
Black, Suede. 











INFANT'S & CHILDREN'S 


NON-RATIONED SANDALS 


IMMEDIATE 
DELIVERY 





BLUE — BEIGE 
Sizes 5'//8, 8/2/11, 11 to 3 
$4.60 
18 Pr. & 36 Pr. Lots F.O.B. Cleveland, O. 
In ordering please mark 2nd choice 


LAKESIDE SHOE CO. 
1313-17 W. 6th St. 
CLEVELAND 13, ©, 
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Phil Graffis to Cover 
Pacific Coast 


BROCKTON, Mass.—The Charles A. 
Eaton Company, makers of Etonic 
Arch Shoes, announce the resignation 





PHIL GRAFFIS 


of D. J. (Jim) Cameron from their 
sales force. 

Phil Graffis has been appointed Pa- 
cific Coast representative of the Eaton 
company. Mr. Graffis, who makes his 
home with Mrs. Graffis and their two 
children at 1085 South First Street, 
Alhambra, California, is well known in 
the shoe business through his twenty- 
three years of active experience 
throughout Mid-West and Pacific Coast 
shoe circles. Mr. Graffis’ extensive ex- 
perience in the retailing of fine shoes 
should make him an exceptionally valu- 
able man in working with the shoe 
buyers in that area. 





Make Unrationed Casuals 


New YorRK—A new firm manufac- 
turing exclusively unrationed casual 
shoes has entered the market recently. 
Started by Preston Beyer and Melvin 
Geller, son of Harry Geller of the An- 
drew Geller Shoe Mfg. Co., the com- 
pany has delivered shoes for the cur- 
rent Spring and Summer seasons to 
leading stores throughout the country. 
Restricting their first line to one pat- 
tern, the two partners are now planning 
to introduce a second pattern for the 
Fall line. 

Mr. Geller brings to the business his 
shoemaking experience in the Andrew 
Geller factory. Mr. Beyer comes from 
eight years of retailing experience at 
R. H. Macy & Co. 





Son of Shoe Man Home 
On Furlough 


New YorkK—Pfc. Allan Dupee, one 
of the four sons of Mr. and Mrs. George 
Dupee, is home on furlough after 12 
months’ service in the European The- 
ater of Operations. He wears the 
American Theater ribbon, Good Con- 
duct ribbon and ETO ribbon with four 
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PLAY SHOES 




















WOMEN’S FALL PLAY SHOES! 
NON RATIONED 


Immediate Delivery 


$1.80 


Per Pair 
Sizes 4-9 








TERMS: NET 10 DAYS 


F.0.B. N. Y. 
| MINIMUM ORDERS: 18 PRs. 
Brown—Plastic Soles 
Heavy—Duck Uppers 

Colors: Dark—Blue or Brown 


GERDA FOOTWEAR CO. 


158 DUANE ST., N. Y. 13, N. Y. 

















WORK SHOES 











STEEL TOE 
SAFETY SHOES 




















stars—also a unit citation. He joined 
the Army in 1943. 

Of the other three sons, Robert C. is 
a staff sergeant and navigator in the 
Marine Corps Air Transport Service 
and, after seeing extended service it 
the Pacific, is now at El Centro, Cal; 
Richard T. Dupee, private first class, 
ir now with the Army of Occupation it 
Salzburg, Austria, and Quentin Dupe, 
the youngest, is with the Navy. 

Mr. Dupee is New York sales repre 
sentative of the Gerberich-Payne Sho 
Company of Mt. Joy, Pa. 
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You want to sell more than a pair of 
shoes . . . you want to sell customers 
who will keep buying shoes from you— 
mothers who will return in and 
again! Play - Poise Shoes with Magic 

Fit are built to help you sell 
healthy happy feet. 

Que. 


The Virginia. Shoe 


FUTURE FRANCHISES ONLY 
AVAILABLE IN CERTAIN CITIES 








Immediate Shoe Boom 


(CONTINUED FROM PAGE 87) 


With the public knowledge of the 
Army cutbacks, shoe men think the con- 
sumer will soon begin to demand new 
styles, that the average woman is pret- 
ty tired to seeing the same old basic 
pattern over and over again in every 
shoe line. Manufacturers are interest- 
ed in creating new shoe fashions, of 
course, but this again will mean further 
delays in getting stock to the retailer. 


Rochester War Plants Free Workers 

ROCHESTER—Some uncertainty is be- 
ing dispelled in the shoe industry here 
88 lights begin to appear on the difficult 

















_toad ahead. 
_ There is the promise of more leather 
supplies as cutbacks in footwear for the 
&rmed services make it possible; a 
slowly increasing number of workers as 
War plants release nearly 3000 em- 
ployees in Rochester and some return- 
ing soldiers go back into civilian life. 
Not that any miracle of immediate 
production is anticipated. But the pat- 
tern is being fashioned in these vaca- 
tion days, with assurance that there 
will be more shoes produced this Fall 
and that prospects for next Spring are 
fairly good. Much will depend, of 
tourse, upon the progress of the war 
with Japan. The upward move is ex- 
pected to begin in September. 
Considerable additional machinery 
has been installed in some plants, and 
plans are being made with the expecta- 
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RESILIENT 
METATARSAL 


‘o};ame)) 
SUPPORTS 514 \ie 
METATARSAL | 

HEAD 


—— 


SUPPORTS 
CUBOID- as 


— 2 


AIR HOLES FOR 
VENTILATION 


HEEL 
LEVELER— 
PREVENTS 
RUN-OVER-HEELS 


4a 





FOOT 


CU BOIDieveters 


Be CHANGEABLE 





are made from the 
finest calf skins 


obtainable, for those who demand the best; they level and 
alter the posture of the foot by raising the outer border as 
illustrated above, with soft springy air-cushions, designed to 
hold the foot back in shoe where it belongs and assist weak 
arches to absorb the shocks and jars of the body weight when 
walking; they prevent shoe pressure on outside of foot and 
whetting off heels. Write for wholesale pricés and exclusive 
agency proposition with special advertising for your town. 


C.H.StemmonsMfg.Co., Kansas City 2, Mo. 





tion that problems which will arise dur- 
ing the emergency change-over will re- 
ceive governmental recognition and that 
adjustments necessary to meet them 
will be permitted. 


Temporary Let-Down Expected 

Boston — New England manufac- 
turers who have confined their activi- 
ties to the making of non-rationed foot- 
wear, while viewing with optimism the 
long-range prospects for that type of 
footwear, nevertheless are somewhat 
concerned over the immediate future. 
They are assuming, of course, that the 
rationing order will be revoked reason- 


ably soon, perhaps by the end of this 
year. These manufacturers, as well as_ 
wholesalers, also specializing in non-ra- 
tioned shoes, expect a temporary de- 
crease in the demand from retailers. 

New England shoe production con- 
tinues to show gains, according to an 
analysis of Bureau of the Census statis- 
tics prepared by the New England Shoe 
and Leather Association. May produc- 
tion in Massachusetts, Maine and New 
Hampshire was 15,100,045 pairs, an in- 
crease of 12 per cent over May, 1944 
Massachusetts gained 12 per cent; 
Maine, 21 per cent; and New Hamp- 
shire, 6 per cent. 
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WOMEN’S D'ORSAY 


Women's 
Leather Sole 


BENGALINE D'ORSAY 


with embroidered vamp 
#5939 
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COLORS: Royal Blue, Wine 
and Black 
Sizes: 5 to 9 
go 


August Delivery 


Play Slippers—Sport Shoes 
19 So. Wells St., Chicago 6, Ill. 
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SHEARLINGS 








Fast Selling Slippers 


Natural Electrified Shearlings 





Inside Soft 
Shearling Soles 





Style 

#200 
Sizes 5-12 Net 10 Days 
36 pr. to a case $1.10 F.0.8. WN. Y. 


POLONER SHOE CO. . 
156 DUANE ST. BA. 7-1398 NEW YORK 13 
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Obituaries 


John P. Thomas 


Los ANGELES, CaL.—John P. Thomas, 
70, died recently after a few days’ ill- 
ness at his home in Pasadena. For the 
past 40 years he traveled for Howard 
& Foster and was a director in that 
firm. Six years ago he sold his home 
in Brockton, Mass., and made his home 
in California. For a number of years 
previous to his covering the Western 
territory, Mr. Thomas traveled the 
Southern States and had a host of 
warm friends in all parts of the coun- 
try. Because he was born in Hopkin- 
ville, Ky., the remains were buried in 
the family lot there. Simple funeral 
ceremonies were conducted here and 
were attended by a host of shoe men 
with members of the West Coast Shoe 
Travelers sending floral tributes. Sur- 
viving is his widow, Mrs. Agnes 
Thomas, and his son, Capt. John P. 
Thomas, Jr., who is now on duty in 
Germany. 





Elmer F. Casler 


GtRARD, OnI0.—Elmer Floyd Casler, 
purchasing director of the Ohio Leather 
Company, died suddenly on July 15 at 
his home, 433 East Kline Street, here. 

Mr. Casler was born in Mohawk, 
N. Y., July 30, 1896 and had lived in 
Girard since 1917. He was a member 
of the William Farr Lodge, Knights of 
Pythias, Aut-Mori Grotto, Trumbull 
County Foremen’s Club, Mahoning Val- 
ley Stamp Club and the Mahortng 
Country Club. 

He leaves his widow, Agnes Evans 
Casler, a daughter, Mrs. Richard Trom- 
bley, Vermont, a son, William F., in 
the Army, two sisters, Mrs. Harry 
Sweet and Mrs. Ralph MHabershon, 
Utica, N. Y., and a brother, Alonzo, of 
Little Falls, N. Y. 





Sgt. Fred L. Myers, III 


RocuHester, N. Y.—First Sgt. Fred 
L. Myers, III, 27, son of Mr. and Mrs. 
Fred L. Myers, Jr., died recently at 
Rhodes General Hospital, Utica. His 
father, a director of the New York 
State Shoe Retailers’ Association, has 
for many years been a shoe retailer 
here, and the son was employed by him 
at Gray’s before he joined the Army. 

Set. Myers entered the service in 
October, 1941, In December, 1943, he 
went overseas, serving in Australia and 
New Guinea. Suffering from major 
anemia, he was returned from Morotai 
Island, Southwest Pacific, to the United 
States last March and had since been in 
the hospital. 

Besides his widow. Mrs. Helen Mc- 
Clain Myers, and 16-month-old son, he 
leaves his parents and two brothers, 
Petty Officer Richard G. Myers of the 
Navy, and Corporal Robert C. Myers, 
stationed at Harlington, Texas. 
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BROWN ELE 


JITTER 





Sizes AA 
and B Only 


$2.85 Net 
36 pair to case 


IMMEDIATE DELIVERY 
Send Ration Currency With Order 


PLOTKIN BROS. 


47 West 34th St., New York, N. Y. 

















John B. Graydon 


CINCINNATI, OHIO—John B. Graydon, 
66, retired insurance and shoe firm 
executive, died unexpectedly in his 
apartment recently. A distant relative 
of President U. S. Grant, Graydon 
since retirement had interested him- 
self in history and had planned to 
write a book on Abraham Lincoln. Mr. 
Graydon had been associated with the 
Royal Union Life Insurance Company 
of Des Moines, Ia. ‘ He later was vice- 
president of the McDonald-Kiley Shoe 
Company, Cincinnati. 

Besides his widow, he leaves four 
brothers and four sisters. 





Lt. Albert W. Dusseault, Jr. 


RocHEsTER, N. H.—Albert W. Dus- 
seault, manager of tle Rochester office 
of the United Shoe Machinery Corp., 
has been notified by the War Depart- 
ment that his only son, 2nd Lt. Albert 
W. Dusseault, Jr., U. S. Army Air 
Forces, was killed in action at Ie 

(TURN TO PAGE 102, PLEASE) 
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CHILDREN'S PROPR-BILT 
NON-RATIONED 
Style 
— 
ei eae | 
ee 
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+h Abe alance ostute 
* COMPO LEATHER SOLES + 
# FUZZY CHENILLE UPPERS CHILDREN’S SHOES 
* HIGH TOP BOOTEE 
Sizes: 8-3 Full Sizes \ 
Colores Bea, olin Med Osi O'Donnell 
IN-STOCK AT ONCE DELIVERY 
Shoes — Slippers — And Rubbers For The Family SHOE CORPORATION 
GERDA FOOTWEAR CO., INC. menoorey. Thee 
* edasusmaccabecaal yesh antemscnsincsen RAF we wisterthercts rR 
\ 
ly 
erick Lanigan and Joseph Balevicz. 
: Seventh War Loan Goes Over the Top “the esting was sponsored by the 
labor-management committee of the 
or Douglas company and was opened by 
Gerard Flint, Treasury Department 
representative in the New England 
: area. Mr. Flint said: “The Douglas 
a company has had over 90 per cent 
participation in the payroll deduction 
adh plan since its authorization by the Trea- 
sury Department. It has exceeded its 
quota in all the war bond drives and 
is to be complimented on such a fine 
on, record.” On the platform with Mr. 
rm Flint were Ralph Reed, chairman of the 
his Douglas war bond committee, and C. E. 
ive Parker, advertising manager of the 
on company. 
pd Guests of honor were Capt. William 
to H. Welch of Hartford, Conn., and Lt. 
ir. Frank L. Gole of Worcester. Capt. 
ne Welch was with the 43d Division In- 
ny fantry since February, 1941. 
e- ; ‘ Lt. Cole was with the 82d Airborne 
oe Division sineé March, 1941. He took 
These W. L. Douglas Shoe Co. folks directed the Seventh War Loan Drive at their part in the glider invasion of Holland. 
ar plant which put the factory far over its quota and far exceeded war bond sales in The Douglas employees bought bonds 
eens drives, They are, front row, left to right: Lt. Frank Cole, Bernice Bartlett, amounting. te 165 r cont.cf. their 
Ward, Doris Jocoy, Miriam Eanis, Syivia Gale, Capt. William Welch. Rear ad ake th W cade 
row, left to right: Ralph Reed, chairman; C. E. Parker, advertising maneger, and 2° during the Seven = 
Gerord Flint, treasury representative. Lt. Cole and. Capt. Welch are wounded ‘rive. This was a step-up of 19 per 
servicemen who took part in the award program. cent over the Sixth War Loan and 32 
8- ; per cent over the Fifth War Loan. 
pe This admirable record is due in great 
de, Brockton, Mass.—Climaxing a fine when 15 war bonds of $25 denomina- measure to the untiring efforts of the 
t- record of achievement in putting the tions were awarded to Elizabeth Look- Douglas war bond committee which in- 
rt W. L. Douglas Shoe Co. family of office lin, Joseph Bettencourt, John Marr, cludes Ralph Reed, chairman; Doris Jo- 
ir and plant workers far over the top in Thomas Hines, Marie Skinner, Everett coy, Irene Parker, Miriam Ennis, Helen 
le the Seventh War Loan drive, the em- Pihl, Phyllis Derocher, James Ensor, Ward, Bernice Bartlett, Sylvia Gale, 
Ployees gathered at the factory recently Dorothy Prouty, Thelma Pokreka, Fred- and C. E. Parker. 
August 15, 1945 oF 














t See 














Clue 
nay 


SLIPPERS 














Felt with natural shearling trim, 
£196: Wine, Blue, Brows 
: Wine, 
s4t8 Price $1.75 
Stock, Immediate Delivery 
ALLIED SHOE COMPANY 


Wholesale Footwear 
1263 W. 6th St., Cleveland 13, Ohio 
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Washington News 





Ask That Next Shoe 
Stamp Date Be Set 


Recommendation that the Office of 
Price Administration as soon as pos- 
sible after August 1 announce the vali- 
dation date of the next following shoe 
stamp was made to the War Produc- 
tion Board at a joint session of the 
Shoe Manufacturers and Shoe Retail- 
ers Industry Advisory Committees, the 
War Production Board has reported. 
The recommendation, along with others 
made after the day-long session, was 
taken under advisement »y the agency. 

The proposal was recommended by 
the joint committees as a way of dis- 
tributing to the public as quickly as 
possible the much-needed leather made 
available by reduction in military re- 
quirements, WPB said. 

Lawrence Sheppard, assistant direc- 
tor of the Textile, Clothing and Leather 
Bureau, who acted as chairman of the 
joint meeting, warned the shoe men 
that the end of rationing is not yet in 
sight. It would be unwise, he said, to 
give the impression in the trade that 
Government officials were making any 
moves towards the revocation of the 
shoe rationing order any time in the 
immediate future. 

The other recommendations by the 
committees were: 

1. That women’s and growing girls’ 
shoes, along with youths’ and boys’ up 
to a net wholesale price of $2.50, and 
men’s shoes up to $3, be considered one 
line and be exempted from the produc- 
tion controls of Paragraph “I” of 
M-217, the basic leather conservation 
order. This would make all shoes up to 
those wholesale prices free from all 
quota restrictions. 

2. That WPB allow leather, in addi- 
tion to pigskin, to be used on tips, fox- 
ings and back stays of non-rationed 
shoes. 

8. That the remaining restrictions as 
to styling and construction carried in 
M-217 be eliminated with the excep- 
tion of Paragraph “I,” which controls 
production by quotas and price ranges. 

The changes in exception levels in 
M-217 were proposed on the argument 
that this would encourage a larger pro- 
duction of low and medium-priced shoes, 
which existed in quantity before the 
war. The elimination of virtually all 
restrictions in M-217, as suggested, 
would allow shoe manufacturers to use 
such decorations as wing tips, fully 
overlay tips, full-breasted heels, etc., 
in the design and construction of shoes. 





Slight Reduction in Army 
Sole Leather Needs . 


New standards for cutting military 
quality outersoles, midsoles, and inner- 
soles, which will reduce the average 





number of these items of military qual. 
ity required to be cut from certain 
types of sole leather during thc months 
of August and September, have been 
announced by the War Production 
Board. The reduction is not expected 
to have any appreciable effect on ci- 
vilian shoe production, the agency said, 

A more limited number of substances 
and grades of sole leather will he 
classed as “military quality” as a re 
sult of revision of specifications for 
outersoles and midsoles for military 
footwear, the War Production Board 
has also ruled. 

Reduction of the types of sole leather 
considered “military quality” is pos- 
sible because requirements for military 
shoes in the latter part of 1945 have 
been decreased slightly, and because the 
number of military quality soles cut in 
June and July is somewhat above cur- 
rent.requirements, WPB said. 


Army Shoe Rebuilding 
Saves $12,000,000 


During more than three years of 
eperation, the Army’s shoe rebuilding 
program has conserved some 25,000,000 
square feet of high priority leather 
through the rebuilding of more than 
11,000,000 shoes and boots which have 
been issued to troops in training in the 
United States, the War Department 
has announced. 

In addition to the all-important sav- 
ings in shoe leather, the rebuilding 
program has saved the nation’s tax- 
payers more than $12,000,000, which 
represents the difference in the cost of 
rebuilding the shoes and boots and the 
cost of new shoes and boots the Army 
would have had to buy had not the old 
footwear been rebuilt. 

Through facilities of three shoe re- 
construction factories being operated 
by a commercial shoe company under 
War Department contracts, the Army 
currently. is rebuilding some 375,000 
boots and shoes monthly. This produc- 
tion rate is scheduled to continue 
through the remainder of 1045 and as 
long thereafter as war-needs require. 


Rules Announced Governing 
Price Control Lifting 


OPA’S recent announcement of its 
plan to lift price controls in less impor 
tant fields to speed the handling of re 
conversion pricing programs carried & 
warning by Price Administrator Ches- 
ter Bowles that controls on major items 
in the American economy will be com 
tinued for the present. 

Claiming that inflationary pressures 
will continue strong, Mr. Bowles 
pointed out that many heavy consumer 
goods have been out of production and 
will require firm ceilings until produc 

(TURN TO PAGE 106, PLEASE) 
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May Establish Shoe Factories 
ja South America 


NASHVILLE, TENN.—General Shoe 
Corporation is investigating possible 
jxations in South America, for the 
manufacture of shoes, it was disclosed 





CHARLES R. MURPHY 


today in the announcement that For- 
dgn Branch Manager Charles R. 
Murphy has left on a 17,000-mile trip 
@ that continent. 

Murphy will visit eight South Amer- 
jean countries and 14 cities, interview- 
ing hundreds of American and foreign 
heads of businesses, as a means of ex- 
ploring possibilities for finding the best 
manufacturing site or sites, it was 
earned from a shoe company official 
here. 


Genera] Shoe’s investigation of South 
American possibilities would be along 
the same line as operations of its two 
plants in Mexico City, it was said, with 
General Shoe Corporation and native 
business men jointly owning such en- 
terprises. Murphy opened two such 
plants for General Shoe Corporation in 
Mexico City in 1942 and the joint own- 
@ship and operation have been very 
successful, it was stated. 

Murphy will be away until mid-Sep- 
tember and will visit 30 or 40 shoe 
manufacturing plants and tanneries in 
the South American countries. 


Dealers Hold Meeting to 
Discuss Postwar Plans 


Los ANGELES, CAL.—A group meet- 
ing of the shoe dealers operating under 
the Brown Plan was held in the sample 
toms of Charles Taylor, Buster 
Brown representative for Southern 
California. Some 25 retailers from 
Southern California heard Ed Pankau, 
head of the Brown Plan division of 
Brown Shoe Company, outline post- 
War plans as they affect Brown Plan 
dealers, particularly what the com- 
Pany plans to do when increased pro- 

puts more shoes on dealers’ 
thelves. Modernization of the physical 
aspect of the stores and post-war mer- 
thandising problems also came in for 
diseussion. 
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YEAR after year, Krippendorf Foot Rest Shoe merchants place a 
higher and higher value on a feature of our shoes that is never 
changed to the purchaser—the name of the manufacturer. For the 
Krippendorf name is an absolute assurance of foot wear manufac- 
tured without compromise with quality. 
The Krippendorf-Dittmann Company has been producing fine foot 
wear since 1872, And—as so many Krippendorf shoe merchants 
have already discovered—it pays to deal with a house of Krippendorf- 
Dittmann’s character, integrity and accomplishment. 
The 1946 line of Krippendorf Foot Rest Shoes is an outstanding 
value for you and for your customers. Smart in design—varied in 
materials—it also offers the “five exclusive comfort features” which 
are built into every Krippendorf Foot Rest Shoe. When you think 
of your spring footwear—think of Footrests! 

Priced at $6.95 and $7.95 


The Krippendorf-Dittmann Co. Cincinnati, Ohio 


New York Showroom: Marbridge Building 


*Nationally advertised in Vogue, Ladies’ Home Journal, Mademoiselle, Woman's 
Home Companion, Good Housekeeping, and The Instructor. 
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WILLIAM ISELIN & Co., INC. : 
FOUNDED 1808 = 
Our factoring service makes it possible 7: ACLOT Sen. 
for the shoe executive to devote full time for Manuf 
to produetion and selling activitiee—the and Selling Agents 
real source of profits. of Shoes, Leather 
and Allied Products. 
Inquiries invited 
357 Fourth Avenue NEW YORK 


Branch Offices 
LYNCHBURGH, VA. GRAND RAPIDS, MICH. LOS ANGELES, CALIF. 
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WOMEN’S 
Leather Sole 
D’ORSAY 





™ © to grea, Feat 80 


aad Vamp and Quarter 
with Satin Collar. 
COLORS: Royal Blue, Wine 
eae 4to9 
Packed 36 pr. case assorted sizes. 
Minimum Aas 18 pr. per color. 


August Delivery 
WILLIAM COHAN CO. 


— Third Floor — 
Play Shoes—House Shoes 
19 So. Wells St., Chicago 6, Ill. 























MEN'S SHOES 














Shoe Store Moves 


Utica, N. Y.—Hoffman’s Shoes, a 
family type store owned and managed 
by Samuel Hoffman, has_ recently 
moved from 228 Bleecker Street to 321 
Bleecker Street. 


About Shoe People 


Norman E. Englehardt, former as- 
sistant to Jack Daley, manager of the 
second floor shoe department, devoted 
to children’s and casual shoes, of R. H. 
Fyfe & Co., Detroit, has retired be- 
cause of his health, and has left for 
upper Michigan to settle down and go 
into the real estate business. He has 
been with the firm for nearly 30 years. 

+ - * 


Edward C. Horn was recently ap- 
pointed shoe buyer and assistant 
merchandise manager at Mabley & 
Carew Co., Cincinnati, O. He will buy 
women’s and children’s shoes and as- 
sist Gene Held, formerly shoe buyer 
and now merchandise manager of shoes 
and fourteen other departments. Mr. 
Horn was with Rollman & Sons Co., 
Cincinnati, for fourteen years, six of 
which were spent in a buying capacity. 
He resigned to travel for Brown Shoe 
Co. in Southwestern Ohio, an activity 
in which he engaged for five years. 


* * * 


Lt. Clifford Kimless, son of Barney 
Kimless, Eastern representative for 
Carmo Shoe Mfg. Co., has been pro- 
moted to first lieutenant and awarded 
two Distinguished Flying Crosses, 
three Air Medals and five Combat 
Stars for action over Japan. Lt. Kim- 
less is a bombardier. 

. . * 


Nate Citron has resigned his posi- 
tion as manager of the shoe depart- 
ment at Scharff’s, Davenport, Iowa. He 
is leaving for the West Coast, where 
he plans to live in the San Francisco 
area. 

a * . 


Walter J. Renken has been elected 
second vice-president and general man- 
ager of Louis J. Hartmann Co., Alton, 
Ill., it was announced at a recent din- 
ner-meeting of the employees of the 
company. He has been associated with 
the store for 22 years, most recently as 
buyer, display and advertising mana- 
ger. 

* * . 


Cpl. Robert E. Feineman, former 
manager of Feineman Bros., Rochester, 
N. H., which has one of the city’s 
largest shoe departments, has sent 
back from the Philippines a number of 
souvenirs which were placed in a show 
window of the store and attracted much 
attention. The exhibit included slip- 
pers with cloth uppers and wooden 
soles, baby sandals, a handbag made of 
grass and a grass rug, across the top 
of which was woven the word “Philip- 
pines.” 

* aa * 


Glenn Blaske has been named man- 
ager of the Gordon Ground Gripper 
Shoe Company store in Detroit, suc- 
ceeding Charles Combs. The Gordon 
store is being operated by Mrs. Char- 
lotte M. Parker. Mr. Blaske started in 
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Quilted Bengaline Slippers 


Soft Padded Soles 
IN STOCK 
36 pr. cases 


$0.80 


Net 10 day 
F.0.B. 
New York 












Baby Blue, Pink, Red Sizes 3-8 
POLONER SNOE CO. 


156 DUANE ST. BA.7-1398 WEW YORK 13 
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the shoe business in 1913 at Globe De 
partment Store, Traverse City, Mich. 
He has been connected with Newark 
Shoe Stere, Detroit; the former Hag- 
berg & Peterson store in Ottumwa, 
Iowa; the Otto Brey, Jr., store, De 
troit; and Peters specialty sportswear 
store, Detroit. 
7 . * 

Miss Therese E. Connor, who has 
been in the shoe business in Manches- 
ter, N. H., for 22 years, engages in 4 
unique method of merchandising which 
has won the favor of a host of footwear 
customers. Starting in the shoe Te 
tailing business in 1923, Miss Connof 
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PREPARE NOW FOR BIG 


4 OVERSEAS MAILING! 


Zino- 





in the big 


national advertisin 
be caught short. 


Sorely Needed FOOT RELIEFS Going Into 
Millions Of Christmas Gift Boxes For Our Boys 
In Service All Over The World! 


Last year many Shoe Dealers were caught short 
Christmas demand for Dr. Scholl’s Foot 
Powder and other Aids for the Feet for overseas 
mailing. Hundreds of thousands were sold. Many 
dealers were completely sold out. This year de- 
mand promises to be vastly greater because of the 
promoting Dr. Scholl’s. Don’t 
on your stock now— 
especially on Dr. Scholl’s Foot Powder, Foot Balm, 
Foot Soap, Solvex for Athlete’s Foot, Kurotex and 
s. Order your needs at once! 


Suggest Dr. Scholl’s Foot Aids to Chairmen 


of Overseas Gift Committees of local clubs 
and industrial organizations. 


heck u 


THE SCHOLL MFG. CO., Inc., 213 West Schiller St., Chicago - 

















62 West 14th St., New York 





operated the Connor Shoe Store at 22 
Massabesic street for 13 years and then 
inaugurated her service which brings 
her to the customer, instead of the cus- 
tomer to her. Footwear problems are 
handled by Miss Connor in the cus- 
tomers’ homes, where she fits a varied 
line of quality shoes, specializing in 
corrective footwear. 
. 7 - 


Paul W. Litchfield, board chairman 
of the Goodyear Tire & Rubber Com- 
pany, has just completed four and a 
half decades of service with that or- 
ganization. He recently received a 
S-year company service pin from 
Goodyear president E. J. Thomas. 


Ld . * 


C. C. Carter has been named mana- 
ger of Bradley’s Department Store, 
Bradenton, Fla., a promotion from the 
position of manager of the shoe depart- 
ment. He is an experienced shoe man, 
at one time connected with Wohl Shoe 
Company. 


* * 


Stanley C. Randle, manager of 
Thing’s Shoe Store, Rochester, N. Y., 
who has been associated with the com- 
pany for 20 years, operating its stores 
in different sections of the state, has 
purchased the 90-year-old Walliams 
Shoe Store, Camden, N. Y. He has 
Tesigned his post in Rochester and has 
Moved to Camden. Mr. Randle is a 
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member of the New York State Shoe 
Retailers’ Association. 


- * . 


Three generations of the Williams 
family have operated the Williams 
Shoe Store, a family store, since its 
beginning. George H. Williams, the 
last owner, died last April, and since 
then Mrs. Williams had been in charge 
of the business. 

. . * 

James H. Sewell, president, The 
Burns Cuboid Company, Santa Ana, 
Calif., announces the following changes 
in Cuboid local representatives: Charles 
DiCarlo is now in charge of the Cuboid 
department in Thompson-Boland & Lee, 
Atlanta, Ga., relieving M. B. Monson, 
who is to take over the Famous-Barr 
Cuboid department in St. Louis. Ralph 
Borschow, who was at Famous-Barr, 
is taking a much needed rest, after 
which he will do some special work for 
the company. Frank Mateer has left 
the Lane Bryant department in Phila- 
delphia to take over the newest Cuboid 
department in Wetherhold & Metzger’s 
Allentown, Pa., store. 

. * * 

Purchase of Leed’s Shoe Store, 
Ocala, Fla., by Grady B. Gatlin of 
Thomasville, Ga., has been announced. 
He has already taken over the business 
from Joseph Berg, former owner, and 
has announced it will operate under the 
name of “The Bootery.” Mr. Gatlin 


operated the shoe department of a 
Huntsville, Ala., store for 12 years, but 
for the last five years has traveled 
Florida and South Georgia for'a St. 
Louis shoe company. 

* > > 


Jack Fowler, formerly with Saunders 
who has the shoe department at Wolff’s 
in Kansas City, Mo., has joined the 
Valley Shoe Company organization as 
salesman for the Midwest territory. 


Herbert N. Lape, Sr., chairman of 
the board of the Julian & Kokenge 
Co., and Robert W. Schiff, president of 
the Schiff Shoe Co., are serving as 
members of the committee in charge of 
the Centennial Development Program 
for Capital University at Columbus, 
Ohio. An effort is being made to raise 
$500,000 for expansion purposes. Mr. 
Lape also has been elected president of 
the Columbus Chamber of Commerce 
for the third time. 


* > > 


James P. Cumley and H. A. Me- 
Caskill have purchased the Milldeck 
Shoe Store at Athens, O. Mr. Cumley 
has been manager of the store and Mr. 
McCaskill is a representative of a shoe 
manufacturing concern. The business 
was established in 1936. It will: be 
continued under the old name. The store 
was owned by G. H. Millhuff of Scioto- 
ville, O. 
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IN-STOCK 


Women's Scuffs 
° Leather Soles 





New Knitted Vamp 
COLORS 


Red, Royal Blue, Light Blue and Pink 
Sizes: 4 to 8 
Packed 36 pr. to case assorted sizes. 
Minimum orders 18 pr. per color. 
Immediate Delivery 


— Third Floor — 
Play Shoes—House Slippers—Sport Shoes 
19 So. Wells St., Chicago 6, Ill. 
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BARIS SELLS 


Quality Shoes from Surplus 
Merchandise, Better for Less. 
BARIS SHOE CO., Inc. 
Worth 2-51899-1 
79-81 Reade $t., New York 7, N. Y. 
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Indiana Sales Fall Off 


BLOOMINGTON, IND.—The retail sales 
of Indiana independent shoe stores in 
May 1945 fell off eighteen per cent be- 
low their total for May 1944, as shown 
in Indiana Business Review, of Indiana 
University. The month showed a four 
per cent increase over the April 1945 
retail sales. 


Obituaries 
(CONTINUED FROM PAGE 96) 

Shima, in the Pacific sector, on June 19. 

Lt. Dusseault received his silver 
wings at Selma, Okla., in May, 1944, 
and had been overseas only three 
months. Besides his parents, he leaves 
three sisters, Mrs. O. W. Jolie of New- 
market and Mrs. James T. Manning 
and Miss Helen Dusseault of Roches- 
ter. 





Nicholas Reichert 


ROCHESTER, N. Y.—Nicholas Reich- 
ert, 81, shoe designer, shoemaker and 
musician, whose specially designed 
shoes were sold to customers in various 
parts of the United States, Canada, 
England and Mexico, died at his home 
here recently. He was born in Ger- 
many, learned shoemaking there, and 
came to the United States in 1887. 

After working in various shoe fac- 
tories, he went into business for him- 
self here in 1910. His orthopedic shoes, 
made from hand-sewn lasts, gained 
much celebrity. He was stricken with 
blindness in 1982, compelling him to 
give up his business, but customers 
continued to call at his home, hopeful 
that he would be able to resume: shoe- 
making. 

He was an accomplished cornetist 
and violinist, and gave lessons on the 
violin for many years. 

Besides his widow, Margaret Dres- 
sler Reichert, he leaves four daugh- 
ters. 





James T. Anderson 


LAFAYETTE, IND.—James T. Ander- 
son, 68, was the victim of a heart at- 
tack while riding in an automobile re- 
cently. He started in the local shoe 
business as a popular salesman in the 
old Prass store. In 1912, with Edward 
Bronson and the late Robert Counts, he 
organized the ABC Shoe Company. In 
1929 he sold his interest in that firm 
to operate a shoe store of his own. He 
is survived by his widow and some 
relatives in Kentucky. 


Henry W. Antheil, Sr. 


TRENTON, N. J.—Henry W. Antheil, 
Sr., head of the shoe store bearing his 
name at 135 Academy Street, this city, 
died recently at the age of 69 after 
having spent more than 45 years in the 
shoe business. 

Before entering the retail business, 
he traveled for several shoe houses for 
about 22 years covering New Jersey, 
Delaware, Pennsylvania and Maryland 
for such companies as Dunn & Baker, 
DeCou Bros., Clark-Hutchinson, Mc- 
Gallowan Bros., Nathaniel Fisher and 
Morse & Rogers. Twenty-three years 
ago he entered the retail shoe business, 
working first for the New England Out- 
let Shoe Store in this city, and, a few 
years later, opening his own store at 
135 North Broad St. The business 
later was moved to its present address. 
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SABOT STRAP 


BLACK & BROWN GABARDINE 
CALIFORNIA PROCESS 












F.0.8. N.Y. Sizes 4 to 9 a 
IN STOCK 


Immediate Delivery 


PLOTKIN BROS. br 




















47 West 34th St., New York, N. Y. . 
to’ 
th 

Surviving are his widow, Mrs. Wil- 

helmine Huse Antheil; a son, George, as 
well-known Hollywood composer; & w 
daughter, Mrs. Justine Antheil Me- fa 
Tighe, also of Trenton; and two broth- fs 
ers, William Antheil and Frederick. ke 
Another son, Henry W., Jr., a member a 
of the United States diplomatic service, 
was killed while flying over the Gulf of 
Finland in June, 1940. i 
0 
Expect Large Attendance ‘ 
At Tournament . 
Los ANGELES, CaL.—Speaking for l 
the coming golf tournament to be held ‘ 
at the Sunset course on August 24th, t 


Tom Malley predicts the largest turn- 
out the Southern California shoe men 
have ever staged. Over 30 prizes will 
be offered, which include golf shoes, 
baby shoes, slippers, various articles of | 
clothing and other items. “All shoe 
men are welcomed by the West Coast 
Shoe Travelers Associates to have the 
time of their life,” said Mr. Malley. 
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GERDA FOOTWEAR COMPANY 


NEW YORK 13, N. Y. 


158 DUANE STREET 


NO. 203—IN SATIN, RABBIT FUR COLLAR 
NO. 205—IN CORDUROY, RABBIT FUR COLLAR 
COLORS—WINE OR BLUE. SIZES I! to 3 
IMMEDIATE DELIVERY 
SHOES, SLIPPERS and RUBBERS 
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When there are practically no new 
to be had good shoe repairing 
maintain customer 


. LTS. Heels give you 
pre-war level wear and shock absorb- 
ing quality that customers remember 
and didn't expect again until after 
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Review of the Retail Trade 


[CONTINUED FROM PAGE 61] 


bronze-type nailhead is a popular trim 
for brown gabardine. And the general 
trend for Fall shoes seems to be 
toward more conservative styles than 
those of last fall. 

Loafer-types and saddle oxfords are 
again holding top place for school 
wear. Most Atlanta stores have a 
fairly complete stock of these and are 
fast selling out. The black suede 
loafer is in greatest demand for school 
wear. 

For dress, black suedes continue to 
rank high but are hard to find. All 
stores have received small shipments 
of suedes and hope for more to come 
soon. 

A pleasant addition to two Atlanta 
Tetail- stores this month was a fairly 
large shipment of reptiles, especially 
alligators. These were 

tised and, as a result, soon sold out. 

** * 


ST. PAUL STORES SPOTLIGHT 
SUEDE MODELS 


SPOTLIGHTED for Fall are black 


suedes at the Golden Rule in St. Paul, 
Minn. These are featured for wear 
with black sheers for the remainder 
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of the Summer and recommended to 
carry on into the Fall. Styles ac- 
cented are dainty strap sandals with 
wrapped toe and porthole trim on 
high heels. Sling pumps, some with 
all-over perforations and others with 
perforated trims, are liked for both 
street and dress. 

Black patent varies the picture at 
this store. One popular model has a 
bow decorated toe. Reptiles also 
dramatize the Summer fashions and 
promise to be strongly favored for 
Fall. Faille sandals with toe straps 
brought together in a decorative knot 
are shown to add daintiness to cos- 
tumes. 

Maurice L. Rothschild are still 
highlighting white. A sling pump 
with soft bow has been a good seller. 
White doeskin pumps with simple 
perforated trim along the instep have 
been chosen for many kinds of wear. 

Classic styles of high quality shoes 
are featured at Field-Schlick. Black 
suedes are good. Reptiles hold a 
high place. This store has featured 
high quality, ration-free dress sandals 
of translucent plastic with matching 


ribbon lacings. 


Husch Bros. show a black suede 
sandal with wrapped toe, ankle strap 
and high heel for both Summer and 


Fall wear. Rosette-trimméed suede 
sling pumps with high heels in black 
were shown to accompany Summer 
dresses, and to be used for Fall dress- 
up. 


> @&.¢ 


CLASSIC TYPES FEATURED 
IN MINNEAPOLIS 


NAPIER in Minneapolis sustains its 
reputation for distinctive shoes by 
showing models of simple classic 
lines for both Summer and early Fall. 
One shoe which stands out is a sleek 
black suede pump with extremely 
high heel and flowerlike ornament. 
Frivolous shoes for play are wedgies 
of braided raffia with flexible wooden 
soles. 

Boll’s, who are moving into a new 
shop, feature a well known arch-type 
shoe and others in which comfort as 
well as style are primary. 

Packard’s featured sleek, chic, 
sling-back platforms in black or blue 
gabardine with nailheads on the plat- 
form. Another shoe at this store is 
a very high heeled pump with square 
lines and strap effect in black or 
brown calf. 

































SALESMEN WANTED 





HELP WANTED 





HELP WANTED 





Resential Workers need Release Statements 








Essential Workers need Release Statements 


i= 


Essential Workers need Release Statemeny 





SALESMAN WANTED to represent an old 
established Wholesaler for the state 





SHOE REPRESENTATIVE 
Ai, LADIES’ FUR BOOTS 


of America’s Largest Fur 
fe ad wants representa- 
tives to handle unique Line of 
Smartly Styled, popular - priced 
Ladies’ Fur Boots on a commis- 
sion basis. All territories open. 
Write fully of’ your experience, 
background, etc. 


Address #062, core BOOT & SHOE pepoeeee 
100 East 42nd Street, New York 17, N. Y. 







































Wess. SHOE SALESMAN to carry 

Line Ladies’ Shoe Bows; beautiful 

¢ Lucrative arrangement. Please write 

ps a dow iclie” also territory covered, and 

we will send samples and complete information. 

Address #672, care Boot & Shoe Recorder, 100 
East 42nd Street, New York 17, N. Y. 


LINE WANTED 


Essential Workers need Release Statements 











CALIFORNIA: SALESMAN 25 years’ ex- 

perience, reliable go-getter, seeks manufac- 
turers’ Lines of Shoe Findings, Slippers, and 
Allied Lines. Address #651, care Boot & & Shoe 
a 100 East 42nd Street, New York 17, 





SALESMAN WITH 12 YEARS' ES- 

TABLISHED TRADE in Texas and 

New Mexico wants Line of House 
Shoes. 











EXPERIENCED SHOE SALESMAN desires 

Line of Shoes for Los Angeles me sur- 

territory; oommneep basis only. Ad- 

dress #660, care Boot & Shoe - 25 er 100 
East 42nd Street, New York 17, N. Y. 





ATTENTION MANUFACTURERS—teliable 

shoe salesman, 44 years old, has covered West- 
ern New York State for the past twenty years, 
experienced in Men’s, Women’s, and Children’s 
ye knowledge of wholesale and retail 
selling and merchandising is —, for a_line. 
Can furnish i references. ddress #678, 
care Boot & hee. Pomarees, 100 East 
Street, New Yor 17, 








MANAGERS 
Retail Shoe Chain 


in It Michigan, Pennsylv: Vir- 
gists, Upper New crt ant Mew England atates. 


bonus and excellent possibilities for the 








RETAIL FIELD 


SUPERVISOR 
WANTED 


A large and well known firm 
now building its postwar organ- 
ization has several positions: 
available to experienced retail 
shoe men capable of supervisory 
field work. Permanent connec- 
tion, if can qualify. State expe- 
rience, present earnings. Age 26 
to 40. Family shoe store experi- 
ence preferable. Enclose recent 
photograph with application. 
Confidential. 


Address nu 8 200r 6 Snes ae RECORDER 











SALESMEN BA 


permanent 


- MAR AER panel for 


work Central Illinois Com- 
munities. BLANKINSHIP SHOE STORES, 
Belleville, Iinois. 











DESIGNER 
PRODUCTION MAN WANTED 


for high-grade Soft Sole Slipper 
Factory; California or Shoe 
Man can qualify. State full 
particulars covering experience. 
Information will be kept in 
strictest confidence. Starting 
salary $7,500.00. 


Address #661, care BOOT & SHOE RECORDER, 
106 East 42nd Street, New York, N. Y. 











WANTED—SHDE SALESMAN! 


Retail Shoe Salesman for Department 
Store in Everett, Washington. Highs 
than Union wages, plus commission. 








Address: 
CHESTER L. BEARD 
¢/o Rumbaugh MacLain, Everett, Washingtes 








POSITION WANTED 


A SOPRTANT Ore I MANAGER, 

Leather Goods Manufacturer, in 
West: twenty years’ experience every 
position. Presently engaged traveling 
Auditing position War Industry. fF, 
Man: 44; University Accounting Degree. 
dress Box #641, care Boot and Shoe Recorder, 
209 South State Street, Chicago 4, Ill. 


OPPORTUNITY FOR) 


TOP SHOE CHAIN EXECUTIVE 
To acquire services of young man, 33, 
with 15 years’ rich experience; thor- 
ough knowledge every p Chain 
buying, merchandising and store oper- 
ation. Married; pleasing personality; 
college ae 
Address — ne Boor 4 & SHOE paceseen 

100 East York 17, N. 





| 


Ee 











M ANAGER OR ASSISTANT; Married; Age, 


35; Over 15 years’ experience; references, 
Now managing Family Shoe Store for New 
England Chain—medium priced shoes—desires 
permanent connection in Florida. Will consider 
working as ey to prove ability. Addres 
#671, care Boot & Shoe Recorder, 100 East 
42nd Street. New York 17, N. Y. 





V ETERAN, EXTENSIVE ACQUAINT 
ANCE AND EXPERIENCE with British 
and French Markets, desires key position with 
leading manufacturer interested in export. Ad 
dress #665, care Boot & Shoe Recorder, 100 
East 42nd Street, New York 17, N. Y. 





SHOE CHAIN EXECUTIVE, THOROUGH. 
LY EXPERIENCED in styling, buying. 
management and merchandising to make 
change, either with progressive Shoe Chain or 
manufacturer. Have over 20 years’ experience; 
A-1 references furnished; Available after Sep 
tember 15th. Address #659, care Boot & Shoe 
ae ae 100 East 42nd Street, New York 1, 





SHOE DEPT. WANTED 


O UTSTANDING. AGGRESSIVE SHOE 
ORGANIZATION, merchandising nation 





ally famous es of Shoes—$6.00 to $18.00 
We are now in position to take on three new 
ts. departments that figure 


& Sho 
Recorder, 100 East 42nd Street, New York 
17, N. Y. 









The rate for undispia 


dvertising except for 





CLASSIFIED ADVERTISING RATES 


classified is 10 cents a word under any of our classified headings. Minimum rate is $1.80 

-y each insertion. a box number is sng tae eRe addressed to any of our offices, 12 words must be added for this and charged 
t the word If advertiser’s own name and address is used, count word 
Classinied advertising is payable In advance. 


street number is one word) at word rate. 
k or money order with your copy. No accounts are opened for classified 


regular advertisers on contract. 
The rate all displayed 0 or boxed in classified advertisements is $7.00 an inch with a maximum of 46 words per inch. 
r Advertisements for this page must be in our New York Office 10 days preceding publication date. = 
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FOR SALE 





WANTED TO PURCHASE 





WANTED TO PURCHASE 








-GROWING FACTORY 
FOR SALE 


labor available for increase 
over present production. Full 
information upon request. 
Reason for wishing to dispose 
of the factory is poor health. 


‘Address: Box #669. BOOT & SHOE RECORDER 
io East 42nd Street, New York 17, N. Y. 
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For SALE: THE FAMOUS SEABURY 
COLLECTION of cs Fr and Authentic 
a ee Shoes. ri 











Moa ne Recorder 100 East" 42nd Street, New 




















































York 17 
+ Shoe 
Middk 0 PAIRS ASSORTED } aog J _ 
r — olfice COLORS Play Shoes, Medium 
Coast, wroair. BRABEC’S DEPARTMENTS STORE. 
F Ml West Sist Street, Chicago, Illinois. 
corder, 
— 
TO LEASE 
E 
» 38, 
hor- ILL LEASE to experienced organization 
hain i ectont ground floor location for shoe de- 
ney: gartment in exclusive women’s specialty store 
. iting in excess of $700,000.00 per year. A-l 
DER tion in south central city of 
, inhabitants. Address #658, care Boot 
Recorder, 100 East 42nd Street, New 
|; Age, B York 17, N. Y. 
ences, 
New 
— 
zen BUSINESS OPPORTUNITY 
INT. CONVERT TO CASH 
ritish You may have ribbons that are not in use 
with and the chances are you may not have 
, Ad the occasion to use these ribbons for some 
, 100 time. We are in the market for close outs 
fa any width, color or quantity providing 
__.. §jthey are full 50-yard pieces. Address 
JGH.- PIVAR-GOODMAN CO... 
ying. 10] West 37th Street, New York 18, N. Y. 
make 
in or 
ence; BUSINESS OPPORTUNITY: Complete in- 
Sev- structions on the Preserving of Baby Shoes 
Shoe Book Ends and Mantel Pieces. Opportunity 
¢ 17, . Exclusive. rights. Complete instruc- 
ie 00-00. M. E. WATSON, Bellefontaine, 
fe SPECIALIST IN 
ror §| DEVELOPMENT AND PRODUCTION 
"4 OF SCIENTIFIC LEATHER 
new | teks manufacturing assistance on ex- 
rare e manufacturing arrangement or 
co Bf) associate basis. 
ider plies I oe, BOOT Ano Suoe paptpoes 
son- 42nd Street, N 
ner- 
bor 
‘ork 





_ MERCHANTS’ NEEDS 





Ss. 


1215 Washington Avenue—S?. Louis, Mo. 





TOP PRICES FOR YOUR SURPLUS BETTER GRADE SHOES 


convert inte cash and ration currency 
YOUR NAME PROTECTED ... 
SPECIALISTS IN FINE SHOES FOR 15 YEARS 


M. K. WEIL SHOE CO. 


WRITE — WIRE OR PHONE 








actions confidential. 


We BUY 


POPULAR PRICED FAMILY SHOE 
STORE, Volume per year $50,000 or more; 
in any city 25,000 to 75,000 population. Cash 
Deal: Please give full details in first letter. 
Buyer lives in Washington, D. C., and must 
have complete information before making trip 
to investigate business. All replies strictly 
confidential. Address #650, care Boot & S 
eee. 100 East 42nd Street, New York 17, 





WE BUY 
SURPLUS AND COMPLETE STOCKS 
OF BETTER GRADE SHOES 
FOR CASH AND RATION CURRENCY 
SHORT LEASES ASSUMED 


YOUR NAMB AND BRAND 
PROTECTED 


IRVIN RUBIN, INC. 
“The House of Jobe” 
89 READE STREET 


New York City 
Phone BARCLAY 17-7887 











W ANTED TO PURCHASE SHOE DE- 
PARTMENT OR STORE doing volume in 
excess $50,000. Located in South. Address 
#663, care Boot & Shoe Recorder, 100 East 
42nd Street, New York 17, N. Y. 


CASH PAID FOR 
SHOE STORES 
CLOSE OUTS, JOB LOTS 
SHORT LEASES ASSUMED 


B. SABIN 


98 DUANE ST. NEW YORK 7, N. Y. 
WOrth 2-2515 


“6 WANT TO_ BUY, FOR CASH—Established 

Volume Family Shoe Stores in  [IIlinois. 

BLANKINSHIP SHOE STORES, Belleville, 
inois., 


SELL YOUR a ~ hoes STOCKS 
IRSCH.-CA ACHE. ae Inc. 
established 1 


ok ten enthe o aumminaiete-d den tn 
retailers, jobbers and manufacturers. 
Visit our new 
108-110 Duane Street, New Yort 
Phone: WOrth 2-5377 and S878 and 6879 




















CHAIN-STORE TYPE 


SHOE MAT SERVICE 


NOW AVAILABLE 
oes ads phtoeed weekly. Newest 1 merchan- 
Nominal Write 


te onal 
A. P. -—? 
5520 South Shore . Chicago, 
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WANTED 


SIX PAIRS OF NU-WAY STRETCHERS 
complete with Lasts and Toe Pieces; 
also one Segal Conforming Machine 
complete with various molds. 


Address: Box #670, BOOT & SHOE RECORDER 
42nd Street, New York 17, N. Y. 

















Top prices—cash and ration currency. . . 
Wire or write descriptions, quantities and price. 


” A oolwear . 


OVER A QUARTER CENTURY 


MOSINGER BROS. 1235 WASHINGTON AVE., ST. LOUIS 








SELL US YOUR WHITE SHOES 


ALSO INTERESTED IN DARK FOOTWEAR 


, Trans- 


Better grades preferred . . 


WE SELL 





FAMILY SHOE STORES WANTED: Illi- 
nois. Wisconsin, Indiana; Cash deal. Address: 





Box #664, Boot and Shoe Recorder, 209 So. 
State Street, Chicago 4, Ill. 
ILL BUY GOOD, GOING, FAMILY 


SHOE STORE in New Jersey—Eastern 
New York. Will pay cash for proposition that 
will stand investigation; doing $25,000 annually, 
or more. Address #667, care Boot & Shoe 
Recenter. 100 East 42nd Street, New York 17, 


SELL YOUR JOB LOTS 
SAM CAMITTA' & SONS 


95 Reade St., New York 13, N. Y. 
FOREMOST SHOE BUYERS SINCE 1906 
COrtiandt 7-6378-9 


WE BUY 
RHINESTONE HEELS 
Rhinestone Bags 


Any condition. Send lot or 
Sample. Immediate Attention. 


GENERAL TRADERS 
308 West 43rd St., New York, N. Y. 




















FAMILY TYPE SHOE STORES in Michi- 
gan or surrounding States. Will buy stock, 
fixtures, and equipment and assume balance of 
lease. Address: Box #643, care Boot and Shoe 
Recorder, 209 x State Street, Chicago 4, 
Tilinois. 


BARIS BUYS 


Quality Shoes for Men, 
Women and Children 





FOR CASH. 
BARIS SHOE CO.. Inc. 
WOrth 2-5180-! 
79-81 Reade St., New York 7, N. Y. 








WE WILL BUY FOR 


CASH 


RETAIL SHOE STORES 
AND PAY HIGHEST PRICES 
CAMITTA SHOE COMPANY 


120 N. 4th St.. Philadelphia, Pa. 
Phene Lombard 2062 











WE BUY 


SHOE STORES 


FOR CASH 
BARSH & CEASAR 


71 WN. 4th SF Phiiadelphia, Pe 
Phone MARbet 1666 
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Coming 


our way? 
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Washington News 
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tion reduces or satisfies the huge pent- 
up demand. 

The price administrator is authorized 
to remove controls under the following 
circumstances: 

1. When, in his judgment, the action 
will not result in an increase in the 
general level of prices of the item in- 
volved. However, if the commodity is 
one that enters significantly into the 
cost of living, the Director of Economic 
Stabilization will be notified of the pro- 
posed suspension or exemption. If the 
Director does not disapprove the ac- 
tion within five days, the suspension or 
exemption order may be issued by OPA. 
In all these cases exemption must be 
preceded by a trial period of suspen- 
sion. 

2. When the following three condi- 
tions are met: (a) the commodity or 
service does not enter significantly into 
the cost of living or into business costs ; 
and (b) continued control involves ad- 
ministrative difficulties out of propor- 
tion to the effectiveness of control or 
the contribution to economic stabiliza- 
tion; and (c) suspension or exemption 
presents no threat to diversion of ma- 
terials, plant facilities or manpower 
from war production or production of 
other commodities, and does not impair 
effective price control on other items. 


Ceiling Prices Set 
For Repair Items 


Maximum prices to shoe repairmen 
for ski shoe heels and moccasin soles 
have been set for the first time by the 
Office of Price Administration. They 
are in line with prices charged late in 
1941, the agency said. Manufacturers 
of these items, relatively non-essential 
as civilian goods, restricted sales dur- 
ing the war months to shoe manufac- 
turers, OPA explained, who used them 
principally in production of footwear 
for the Army and lend-lease. Now that 
they are available in greater quanti- 
ties, the items will again be sold to shoe 
repairmen for general use. Prices set 
are in terms of dollars and cents. The 
action was effective August 4. 

The provisions governing the cutting 
of sole leather bends for repair of wom- 
en’s footwear that were established for 
the period February 12 through July 31 
will remain in effect through Septem- 
ber 30, the War Production Board has 
announced. As before, the amended di- 
rection requires cutters to remove an 
average of three pairs of military in- 
nersoles from each bend, after which 
cutters are required to produce taps 
(half-soles) for women’s shoes, except 
that an average of 20 per cent of the 
bends (excluding strips from which 
military quality innersoles have been 
removed) may be cut into strips, not 
to exceed 11 inches in width. 


Shoe Export Control Widened 


A new ruling announced by the OPA 
provides that no shoes may be exported 
outside the United States ratiun-free if 
the shipment has a declared value of 
less than $25. An exception is made in 
the case of shoes going to Army and 
Fleet Post Office addresses and to em- 
ployees of the U. S. government sta- 
tioned abroad. Control will be exer- 
cised by requiring shipper to pay ration 
currency that will not be replaced. In 
addition, the Foreign Economic Admin- 
istration requires individual export li- 
censes for small shipments of shoes to 
the Philippines and all foreign coun- 
tries other than Canada. The reason 
for this is that such exports are made 
against previously-determined quotas. 
Shipments of shoes in excess of a $25 
value will continue to be under the con- 
trol of FEA. 


To Receive “E” Award 


New York—For meritorious achieve- 
ment in war production an Army-Navy 
“E” flag will be presented to the Provi- 
dence plant of the United States Rub- 
ber Company in a ceremony at the 
plant Friday, August 24, 

All employees will attend. Partici- 
pating in the program will be high 
ranking officials of the Army and Navy 
and officials of the company, together 
with officials and members of the 
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—if you advertise in newspa 
write today for free samples | 


1. Sterling Shoe Mat Service 
A quarterly matrix service of cc 
written 
ful art 


, photographs and b 
“for direct mall and news. 
paper : . 


ping Service 

or at Sumpane: tear sheets of ad 
shoe stores; you select the exac 

ad and cities you want to see o 

leave the selection to our a 

staff. 

Learn Advertising at H 

Advertising is an Interesti 
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ideas. 
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VINCENT EDWARDS & CO 
World's fa service 
8 largest advertising 


342 Madison Avenue, New Y 


City | 














workers’ unions. i oul 
War products of the Providemm 
plant include life vests for the Am 
and Navy, waterproof instrument 
rubber soles and heels, battery 
rators for submarines, planes, 
and other vehicles, rubber cover 
shafts for warships, waterproof ¢ 
ing bags, parts for airplane tow 
gets and special rubber materials | 
lining submarine compartments, 


New Chemical 
Improves Leather 


New YorK—A 24-page_illust 
booklet describing the many app 
tions of the chemical melamine, in’ 
plastics, textile, paper, leather, 
eal, paint and allied industries 3 
been published by the American’ 
anamid Company, which early 
nized the possibilities in melamine 
made it available to American 
dustry. Among the more important 
plications of melamine are its usé 
making improved leather, and ep 
cially leathers which are white allt 
way through. 


OPA Grants 48-Day Rele: 
[CONTINUED FROM PAGE 77] 


were transferred without ration 
rency and the number of pairs acqui 
from wholesalers or other 
without ration currency. 

Because ‘of the shortage of ju 
shoes in all price lines and becal 
there is no frozen stock problem 
these lines, this release does not # 
mit the sale of any juvenile 
ration-free. 
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